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CHANGE TO THE WHISKY THAT 
NEVER CHANGES There's only one Old Forester 
...one proof, one quality, one fine flavor. When you order 
Old Forester at your favorite bar or liquor store, you know 
you'll get precisely the 100 proof bonded bourbon you 


expect—no confusion, no guesswork, no “second-best.” 


©1959, 8.F.0. cor. 
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Visit Our Hospitality Suite 
CMAA Conference 
Shamrock-Hilton, Houston 
February 18-21 


STERNO 


EQUIPMENT! 


STERNO 
Duo 
Wagon 
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Efficient buffet service 
. smart cocktail lounge service 
luxurious at-the-table dining room 
service—you'll find all these 
easy and profitable to provide 
with the Sterno all-inclusive 
line of copper and stainless 
steel] equipment. 


Let us show you how Sterno can : . 3 
: . ) vw F STERNO 
improve and beautify your ? ag : 
j Marmite 
serving operations. 
STERNO Beverage Urn 


STERNO Roll Warmer 


STERNO Buffet Chafing Dish Set 


All these ‘‘aids to fine service’ 
burn safe, clean, economical 


€, | 7 b * : & STERNO 3 Compartment 


Buffet Chafer 
( 4 N N t D * FAT FU F } STERNO Combination Stove 


(Rechaud Style) 


Write for catalog and price list. with Crepe Suzette Pan 





STERNO INC. = 9 EAST 37th STREET — NEW YORK 16, N. Y. 


Makers of STERNO CANNED HEAT FUEL 
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It’s new, big and beautiful 
Footed Hi-Ball Glass 
No. 01710, 10-0z. (Old No. 8037) 


The popular Footed On-The-Rocks Glass 
No. 01530, 7-0z. (Old No. 8047) 

. »- a lovely companion to Libbey’s 
new Footed Hi-Ball Glass 


Libbeys newest Hi-Ball glass... 
Jfooted for distinction and convenience 





This sparkling new 10-ounce Footed 
Hi-Ball Glass is just the thing for 
modern bar service. The handsome, 
footed glass helps keep bar and table 
areas dry ... is easy to handle... 
and attracts comment and notice. 


The Footed Hi-Ball Glass is just 
one of the many items in the com- 
plete Libbey Safedge® Glassware 
line... the “just-right” glass for every 


LIBBEY SAFEDGE GLASSWARE 
AN (i) PRODUCT 


stemware or tumbler requirement. It 
is fine, quality glassware... attractive 


and durable. Its economy for your 


operation is further assured by the 
famous Libbey guarantee: “A new 
glass if the rim of a Libbey ‘Safedge’ 
glass ever chips.” 


For added distinction, every glass 
can be decorated with your crest or 
monogram. The wide variety of pat- 
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terns, in all sizes, gives you ample 
choice of glassware to blend harmo- 
niously with your interior décor. 


See your nearest Libbey Supply 
Dealer for information about this fine 
glassware . . . one single, reliable 
source for immediate service on ll 
your glassware needs. Or you can 
write to Libbey Glass, Division of 


Owens-Illinois, Toledo 1, Ohio. 


Owens-ILLINOIS 


GENERAL OFFICES « TOLEDO 1, OHIO 
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Job Description for a Manager” 
(CM, Jan. ’59) should be reprinted, 
as some of my manager associates be- 
lieve (mostly due to having to keep 
abreast of competition in their field) 
th:t chairmen of house and finance 

mittees are not properly schooled 

; manager’s responsibilities. Your 

¢:cle was a good one. As a former 
1eer of in-service training for gov- 
nent employes and administrator 

New York City for 40 years, I 

that articles like Mr. Edmunson’s 
e of value. 
Regards, 
Harry R. Lancpon, Manager 
The Lotos Club 
New York City 


This Month's Cover 


The illustration on the cover this 
month is of Laguna Beach, California, 
and appears through the courtesy of 
the All-Year Club of Southern Cali- 
fornia. 

“You ought to be in pictures” is 
not merely a compliment in Laguna 
Beach, it’s a command. 

Laguna is an artists’ beach colony 
and each summer they stage an art 
festival featuring a Pageant of the 
Masters consisting of life-size living 
pictures. 

The “living” part of the pictures is 
provided by townsfolk, butchers, bak- 
ers, insurance men, housewives and 
children, who are chosen for their 
natural resemblance to the characters 
in famous paintings such as “The 
Laughing Cavalier,” “Whistler’s Moth- 
er,” “Blue Boy,” etc. 

Under artists’ direction these peo- 
ple are made up and costumed au- 
thentically and posed carefully against 
painted backgrounds inside huge gilt 
picture frames. Each night a series of 
these huge living pictures is shown in 
a wooded canyon amphitheater. Every 
performance ends with a reverent 
showing of “The Last Supper.” 

Laguna Beach is tucked pictur- 
esquely between the mountains and 
the Pacific on the Orange County rec- 
reational coastline a short distance 
sou'h of Los Angeles. * 
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PALEN Portable 
BAR and BACKBAR 


Users say 
bar pays for 


itself in 3 months. SIZES 5'-0" or 6'-0" 


Increase Liquor Sales—Cut overhead— 


Move bar and backbar to immediate area of party 


LOOK AT THE FACTS 


@ Ideal for party rooms in hotels, private clubs, country clubs, fraternal orders and 
supper clubs. 


@ Passes through average doorways and moved on elevators. 
@ Stainless steel sinks, drainboard and ice compartment. 
@ Heavy duty casters with brakes on both units. 


THESE FINE PLACES ARE USING OUR BARS 
Ambassador East, Chicago (4 Bars) 
Palm Beach Biltmore (3) 
Minneapolis Club (4) 


U. S. Submarine Base, New London, Conn. 
Sandia Airbase, Albuquerque, New Mexico (3) 
Monmouth Hotel, New Jersey 

Kenwood Country Club, Bethesda (2) 1200 Beacon St. Hotel, Boston (3) 

Cincinnati Country Club (3) Indiana Club, South Bend (2) 


4 Palen Portable Bars in the new La Concha Hotel—San Juan, Puerto Rico 


USEFUL ACCESSORIES 


HANDY STAINLESS STEEL LIQUOR TROUGH FOR BOTTLES 
54" LONG AND SLIPS ON AND OFF EASILY 


THE PALEN BAR-ETTE DRAWER WITH GLASS OR STAINLESS 
INSERTS FOR FRUITS 


You buy direct from Manufacturer—Write for prices 
ASK ABOUT OUR NEW PORTABLE "GUEST ROOM" BAR 


JOS. F. PALEN, Inc. 


Creators of distinctive Cafe, Bar & Hotel Fixtures 


Since 1915 
112 Hennepin Ave. Minneapolis 1, Minn. 


FEDERAL 8-5636 

















A new giant size punch bowl jas 
been added to the Wear-Ever bu fet 
line. 

Made of hard alloy-aluminum, the 
11-quart bowl is finished in stain re- 
sistant silver glow finish and has cir- 
cular embossed design. Attractive 
aluminum punch cups as well as ladle 
which match bowl are also available. 
Sturdy hook-type handles fit over lip 
of bowl. 

For more information write Dept. 
CM, Wear-Ever Aluminum, Wear- 
Ever Bldg., New Kensington, Pa. 


A new, double-face coat rack has 
been introduced to the club and in- 
stitutional market by Lyon Metal 
Products. 

The rack supplements the complete 
line of single-face and wall type ccat 
racks produced by the manufacturer. 
A new, low-cost conversion packaze 
is also available to convert any cvr- 
rent model single-face rack to doub!e- 
face. The double-face rack is aveil- 
able in 12 and 24 capacity models 

For further details write Dept. Cl, 
Lyon Metal Products, 1 Clark §t, 
Aurora, Ill. 
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SPHALT + VINYL > RUBBER + 
Manufacturers of Resilient Flooring a 
Recommend Top-Grade Water Emulsion Wax for 


“. .. greatly improved appearance . . . co-efficient of friction not sig- 
nificantly changed . . . soiling tendency substantially decreased . . . soil _ 


removal greatly facilitated . . . E anaaenes promues? against toning . 
of the surface.” 


ccémmenided uhere Ul meant Me Wout! 


In independent laboratory tests, and in actual usage, Hillyard SUPER HIL-BRITE® meets or ex- 
ceeds these requirements on every point. Approved by Asphalt Flooring Mfrs., Rubber Flooring 
Mfrs. Assn., and U/L listed as to slip resistance. 





For resilient floors you will be proud of, choose the one highest grade water emulsion finish of them 
all. On every Super Hil-Brite label you'll find — 


“WAX CONTENT—100% PURE NO. 1 PRIME YELLOW CARNAUBA” 
This statement on the label guarantees SUPER HIL-BRITE to be the finest wax product available. 


Importers recognize Hillyard asthe largest importer easier to maintain, SUPER HIL-BRITE is actually 
of prime grades of Carnauba for commercial floor less expensive. 

treatments. Only the very top grade is used in the Natural or synthetic, there is no substitute for 
manufacture of SUPER HIL-BRITE. Yet, because genuine Carnauba. 

it wears 3 to 4 times as long as ordinary wax and is 


Ask the Hillyard “Maintaineer®” for expert advice _ MAIL THIS COUPON TODAY 


on treatment and maintenance of your 
floors. He can suggest modern, streamlined HILLYARD St. Joseph, Mo. 
work methods that mean real savings — (0 Please send me Free literature about Hillyard SUPER 
in your maintenance budget. He’s “ie HIL-BRITE finish for resilient and other floors. 


” 7 ( Please have the Hillyard Maintaineer demonstrate SUPER 
On Your Staff, Net Your Payroll HIL-BRITE on my floors. No charge or obligation! 


ST. JOSEPH, MO. Firm or Institution........... 


San Jose, Calif. Address 
Passaic, N. J. 
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New two-tone upholstery combina- 
tions on Howell Modern Metal Furni- 
ture are available on all reversible 
cushions of the 1959 line. 

Combining long wearing leather- 
grain Naugahyde and nubby Nylon 
Boucle in contrasting or harmonizing 
colors, the furniture offers almost un- 
limited color combinations. Matching 
occasional tables with two-tone plas- 
tic tops are also available. 

For a copy of the new catalog No. 
29 write Dept. CM, The Howell Co., 
St. Charles, Ill. 


Just released from Henry Vogt 
Machine Co. is a new catalog featur- 
ing ice cube machines as well as 
forged steel valves, fittings, etc. 

The highly illustrated catalog has 
some 432 pages filled with details and 
specifications. It is thumb indexed. 

For a copy write Dept. CM, Henry 
Vogt Machine Co., 10th and Ormsby 
Sts., Louisville 10, Ky. 


CC-2002A 
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The “Guest Room” portable bar, 
from Jos. F. Palen, Inc., is now on the 
club market. 

The unit, completely covered with 
Picwood Formica, is 27 inches long 
by 24 inches wide by 36 inches high 
when the top is closed up. It has a 
stainless steel insulated ice container 
with space for bottles and mixing 
tools. Lower part is equipped with 
galvanized iron drain pan for melt- 


ing ice. It is ideal for use as a second 
bar at large parties. 

For more information write Dept. 
CM, Jos. F. Palen, Inc., 112 Hennepin 
Ave., Minneapolis 1, Minn. 

For clubs specializing in catering 
to members, Heinz ketchup is now 
being packaged in a new one-half 
ounce single-portion container. 


The sealed aluminum envelope is 
handy, eliminates waste, and holds 
Heinz ketchup’s flavor. Ketchup en- 
velopes will be packed 200 to the car- 
ton for the food service trade. ‘The 
new package joins the single-poriion 
package of Heinz mustard, introduced 
last June. 

Available again to clubs and other 
institutions is the U.S.P. bone-type 

Knox unflavored 
gelatine. 

Now being of- 
fered by Knox is 
a free packet oi 48 
quantity recipe 
cards _ including 
top-quality, time- 
saving recipes for 
soups, aspics, rel- 

ishes, entrees, salads and desserts. 

The packet will be sent in response 
to a request on club stationery to 
Dept. CM, Knox Gelatine, Inc., Johns- 
town, N. Y. 


only $205.30. Here i 
to create an eye-arr, 


$-30102 


£3 


LONG ISLAND CITY 1, 


budget prices that wil 
ness for you. As your, 
you can add to your 
complete line of buffet 


e for catalog and name of Legion dealer. 


LEGION UTENSILS CO., INC. 


¢. ny 2h fee ee 


NEW YORK 





sch Branch Offices: CHICAGO MIAMI BEACH SAN FRANCISCO” BEVERLY HILLS ’ 
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OVER THE WORLD, RENFIELD BRINGS YOU THE FINEST 


i NY 
Gye 


repeat sales are 
s the best sales 


The heart of your business is your steady customer and 
the influence he has on his friends. That kind of customer 
is worth cultivating ...and here is the line you need for 
the job. Whenever you're called upon to recommend a 
brand, remember this—from all over the world, Renfield 
brings you the finest. ORENFIELD IMPORTERS, LTD., N. Y. 





—S 
Long a = 
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Haig & Haig, Blended Scots Whisky, 86.8 Proof; King William IV, Blended Scotch Whisky, 86.8 Proof; Remy Martin Cognac Brandy, 80 Proof; St. Remy 
Brandy, 80 Proof; Cointreau Liqueur, 80 Proof, Produced and Bottled by Cointreau Ltd., Pennington, N. J.; Gordon’s Distilled London Dry Gin, 90 
Proof & Gordon’s Vodka, 80 & 100 Proof, 100% Neutral Spirits Distilled from Grain, Gordon’s Dry Gin Co., Ltd., Linden, N. J.; Flora delle Alpi, 92 Proof 
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A newly designed Model A thermal 
aerosol insecticide fogging machine 


has been announced by Aero-Master, 
Inc. 

The new machine is said to provide 
more efficient insecticide fog dispersal, 
accurate and constant temperature 
control preventing heat breakdown of 
the insecticide and a new timer per- 
mitting fully automatic operation. Ac- 
cording to the company it is now in 
use at such clubs as the Cincinnati 
Club and the San Angelo (Tex.) 
Country Club. 

For more details write Dept. CM, 
Aero-Master, Inc., 325 W. Pacific Ave., 
St. Louis 19, Mo. 





THE FINEST HOTELS, RESTAURANTS, CLUBS, STEAMSHIPS, RAILROADS AND 
HOSPITALS SPECIFY LEGION’S NESTING STAINLESS STEEL PLATE COVERS. 


— FOR HOTELS 
TRAY SERVICE FOR HOSPITALS 


BANQUET SERVICE 


ROOM SERVIC 


PULLMAN SERVICE 


LOCKER ROOM SERVICE FOR CLUBS 


CABIN SERVICE ABOARD SHIP 


Serve food hot and sanitary with 
Legion’s nesting stainless steel plate 
covers. Legion makes the largest assort- 
ment of nesting stainless steel plate 
covers in the United States from 7%” 
to 11%” in diameter: Don’t spoil the 
appearance of your dining room or your 
room service with unsightly dirt-pitted, 
grease-filmed or discolored covers. 
Legion’s lustrous platinum finished 
covers are light, durable and easy to 
keep clean. 


Now available at prices reduced 20%, 





A FEW USERS OF LEGION PLATE COVERS 
Statler-Hilton Barcelona 

Bellevue Stratford Tisch Hotels 
Benjamin Franklin Knott Hotels 
Sheraton Astor Park Sheraton 
Bear Mountain Inn Dinkler Hotels 
Carillon Hotel Providence Hospital 


Moore-Mac Lines 
S. S. Brazil « S. S. Argentina 











Eliminate pitting from detergents ...denting by dishwashers. 
They are a lifetime investment. 


Easy to store...they save valuable storage space. 


se LEGION UTENSILS CO., INc. 


Yas? 21-07 40th AVENUE, LONG ISLAND CITY 1, N. Y. 


Branch Offices: CHICAGO SAN FRANCISCO BEVERLY HILLS MIAMI BEACH 


A newly designed high capacity 
counter top Charco-Electric bro'ler 
which is said to give meat the delicious 
charcoal-type taste, aroma and appear- 
ance without the use of charcoal, ‘1as 
been introduced to the club and insti- 
tutional market. 

Measuring 16 inches high by 32 
inches long and 21% inches dcep, 
this unit is finished with stainless s:eel 
front and top, and hammertone sices, 
It has a three-position heat switch for 
low, medium and high, two-knob heat 
flow control and a grease flare guerd. 

For more details write Dept. CM, 
Bakers Pride Oven Co., 1641 E. 233rd 
St., New York 66. 


A copyrighted pamphlet entitled 
“Why Hire a Food Service Consult- 
ant” is now available. 

It outlines in sequence important 
steps to sound, practical planning and 
points out the serious pitfalls of an in- 
experienced or uninformed approach. 
It also outlines proper coordination 
of planning between architect and 
food service consultant to achieve 
maximum utility and economy. 

For free copy write Dept. CM, Lin- 
coln Manufacturing Co., Inc., P.O. 
Box 2313, Fort Wayne, Ind. 


A low-cost system of punched-card 
data processing specially designed for 
small businesses such as clubs, has 
been announced by Remington Rand. 

The new system makes it possible 
for clubs to machine process such ac- 
counting work as production control, 
payroll, inventory control, accounts 
receivable and sales analysis. 

Information about the new system 
can be obtained by writing Dept. CM, 
Remington Rand Univac Division, 315 
Fourth Ave., New York 10. 


Legion Utensils Co., Inc., manufac- 
turers of bi-metal and stainless stcel 
cooking, serving, and buffet wave, 
have published a new catalog for tae 
trade. 

This publication will include all of 
the new products recently introduced 
by the company, as well as its co n- 
plete line of merchandise in bi-metal, 
and stainless steel. 

A copy may be obtained by writing 
to the manufacturer, Dept. CM, 
Legion Utensils Co., Inc., 21-07 40th 
Avenue, Long Island City 1, N. Y. 
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ABOUT THE SHORTAGE 
OF JACK DANIEL’... 


oF mmm, er < 


Why we were caught short 
by the jump in demand 


We’ve always made our sippin’ 
whiskey by the same old Ten- 
nessee process that Jack Daniel 
employed here in the Hollow in 
1866. It’s a patient, leisurely 
process now known as Charcoal 
Mellowing. And because it de- 
mands so much of our personal 
attention, we’ve never let the dis- 
tillery grow too much bigger than 
in Jack Daniel’s day. 


As a result, we just weren’t pre- 
pared for what began to happen 
in 1955. That year the demand 
for Jack Daniel’s jumped almost 
100%. We’ve never heard of any- 
thing like that happening to a 
premium-priced whiskey before. 
And so we simply didn’t have 
enough Jack Daniel’s Tennessee 
Whiskey ready and waiting in the 
aging barrels. 


What we have done to 
increase future supplies 


We have built a modest addition 
to our small distillery. Today 
more Jack Daniel’s Whiskey is in 
the aging barrels than ever before. 
As a result, we hope you will 
note an easing of the shortage 
next year. 


Though we’ve added somewhat to 
our distillery’s capacity, we have 
not changed our old Tennessee 
whiskey-making process by one 
brick or board. We still patiently 
trickle our product through 10 
feet of tightly packed hard maple 
charcoal. We still wait 8 to 12 
days for each drop to make its 
flavor-smoothing trip through the 
charcoal before we put it in the 
aging barrels. And we continue to 
make our whiskey this old-time 
way though nobody else now 
takes the trouble. We always will. 


What we're doing today 
to protect your profits 


We are allocating our short sup- 
plies as fairly as we know how. 
Allocations are based on the sales 
of 1955—just before the shortage 
started. So if your establishment 
is an old customer of Jack Daniel’s 
Tennessee Whiskey, rest assured 
that we are remembering our old 
and loyal friends first. 


We’re also keeping up a steady 
advertising campaign in TIME, 
NEWSWEEK, HOLIDAY, and 
TRUE. We show that it’s not 
your fault if you run out of Jack 
Daniel’s Whiskey. Our ads show 
that the shortage is simply a 
result of the time-consuming way 
we smooth out our product-— 
Charcoal Mellowing it the old 
Tennessee way—just as Jack 
Daniel used to do it a near- 
century ago. 


No other whiskey is Charcoal Mellowed the old Tennessee way, drop by drop 


TEYNESSEE WHISKEY . . . 90 PROOF BY CHOICE + DISTILLED AND BOTTLED BY JACK DANIEL DISTILLERY, LYNCHBURG (POP. 402), TENNESSEE » © 1958, JACK DANIEL DISTILLERY, LEM MOTLOW, PROP., INC. 
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Look for These Top Hand 
And All Other Texans, Too, Ar 


Ruel Dorrough 


John Outland Pat Steger 


HE 32nd Annual CMAA Confer- 

ence will take place from February 
18 through February 21 at Houston and 
indications are that it will set records 
in attendance and will at least match 
the enthusiasm and spirit of previous 
conclaves. Headquarters hotel is the 
Shamrock-Hilton which now reports 
it is sold out for the conference. 

A full line-up of educational and 
social events have been prepared by 
a hard-working conference commit- 
tee headed by Co-Chairmen Henry 
Barbour of the Houston Club and 
Milton Thomas of Brae Burn Coun- 
try Club. 

As previous articles in CLuB Man- 
AGEMENT have pointed out, some of 
the social highlights will include a 
champagne tasting party, a reception 
around the hotel pool, the formal din- 
ner honoring CMAA officers, a pro- 
gressive cocktail party covering four 
Houston clubs and a rodeo, western 
party and barbecue. In addition, there 
is an extensive women’s program. 

Besides the co-foremen of the confer- 
ence, other committee heads include: 
John Carrigan, Midland Country Club, 
publicity; Ruel Dorrough, Pine Forest 
Country Club, co-foreman, entertain- 
ment; Beatrice E. Groseclose, Ramada 


12 


Billie Dorrough 


"Red" Steger 


Club, co-foreman, entertainment; Billie 
Dorrough, co-foreman, women’s en- 
tertainment; Pat Steger, co-foreman, 
women’s entertainment; Henryetta and 
Frank Otis, Lakewood Country Club, 
Dallas, co-foremen, publicity; W. “Red” 
Steger, Corpus Christi Country Club, 
co-foreman, hospitality; Lottie Hartley, 
Insurance Club of Houston, co-fore- 
man, hospitality. 


Conference 


Milton Thomas 
CLUB MANAGEMENT: FEBRUARY, 1959 


® 


Al Chivers Walter Clis: 


Bill Ritchey Bea Groseclose 


John Outland, Dallas Country Club, 
registration; Walter Clist, Coronado 
Club, arrangements; I. Howard Brown, 
Houston Yacht Club, post-conference 
tour; Evelyn and Harry Seide, West- 
wood Country Club, reservations; 
Herschel Nead, Country Club of Aus- 
tin and Al Chivers, Briar Club co-fore- 
men, finance; Harvey Mann, West- 
wood Country Club, transportation; 


Co-Foremen 





Henry Barbour 
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dfhey re Wearing Your Brand 
Waiting to Say Howdy to You 
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Harry Seide Evelyn Seide W. J. Griffin Lottie Hartley John Carrigan 


Herschel Nead Frank Otis 


1. Howard Brown 


Henryetta Otis 


Harvey Mann 





b, W. J. Griffin, Brook Hollow Golf Club, ucational part of the conference have 
lo Dallas, co-foreman, sports; Bill Ritch- been scheduled by Mr. Clist, as fol- Conference Program 
n, ey, Tascosa Country Club, Amarillo, lows: On Page 49 


co-foreman, sports; L. A. Upshaw, Pe- 
troleum Club of Houston, culinary ex- 
hibits; Page Curran, Rivercrest Coun- 
try Club, Fort Worth, and Royce 
Chaney, Northwood Club, Dallas, ad- 


visory. 


Speakers for the outstanding ed- 


Royce Chaney- 


Conference 


Bryan Blalock, director of industry 
and public relations, The Borden Co., 
Marshall, Texas, will speak at the 
first luncheon and will give a steady 
flow of homespun wisdom and philos- 
ophy. Mr. Blalock, who is known 


Advisory 


Page Curran 
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throughout the U. S. as an East Texas 
humorist, has spoken to hundreds of 
groups in 36 states in the past few 
years. Born near Marshall, he organ- 
ized the Texas Milk Products Co. in 
1929, expanding it into five plants 
and sold out to Borden in 1944, re- 
maining with the company in his 
present capacity. 


Dean Howard B. Meek of the school 
of hotel administration, Cornell Uni- 
versity, Ithaca, New York, is the key- 
note speaker and will discuss “Deter- 
mining Your Problems.” Dean Meek 
is internationally known to the hotel, 
restaurant and club management pro- 
fession as an outstanding educator in 
these fields and as the man who 
founded the school of hotel admin- 
istration at Cornell in 1922. He has 
guided the school through the years 
as professor, director and finally dean. 


Thomas C. McGuffey, manager of 
the Missouri Athletic Club, St. Louis, 
will start off the educational series 


(Continued on page 51) 
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Pools Promote Family Aspect of Clubs 


—_— this year CLuB MANAGE- 
MENT surveyed key clubs to de- 
termine their attitudes toward 
swimming pools and their com- 
ments are printed here. Obviously 
a pool is an asset for a club, espe- 
cially because it is one activity 
that brings the entire family to the 
club. The pool becomes, as one 
manager put it, the focal point of 
family activity. 


Food and Bar Business 
Increases With Opening 
Of Pool Each Season 


B. H. Collins, Manager 


Cascade Hills Country Club 
Grand Rapids, Michigan 


THE chief advantage of our pool is 


that it creates a family atmosphere. 
Our restaurant and bar business is 
boosted about ten per cent when the 
pool is open. 

Replacement cost of the pool would 
be about $60,000. It can accommodate 
about 100 at any one time, and we em- 
ploy five persons to run it. At pres- 
ent we are in the process of adding 
a new building alongside the pool 
which will have locker rooms, a rec- 
reation room, and.a snack -bar with 
an upper terrace at a cost of about 
$50,000. 

We hold an inter-club swimming 
tournament on July 4 and during the 
season the swimming pro puts on 
water ballets, competition swimming 
and evening swim parties. These in- 
crease the restaurant and bar busi- 
ness about 15 per cent. 


A view of the East Lake Country Club pool, Atlanta. 


seek 
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New $170,000 Pool Ups 
Business by 15 Per Cent 


James O. Fischer, Manager 


East Lake Country Club 
Atlanta 


Our pool which was completed 
July 1, 1958, cost about $170,000 in- 
cluding a bathhouse and snack bar. 
It takes about 15 people to operate it 
on a ten-hour shift. We have four 
lifeguards, four snack bar attendants, 
two waiters, one desk attendant, one 
maid, one lockerboy and two main- 
tenance men. We use our Atlanta 
Athletic Club athletic director and 
assistant during the summer months 
at East Lake. The entire pool opera- 
tion is under my supervision. 

Our business increased somewhat, 
perhaps 15 per cent, over the previous 
operation, and just as important, the 
new pool increased family activity at 
the club. All in all I was happy with 
the first year’s results. 


Special Events Help 
Interest Members in Pool 


Victor R. Lesch, Pool Director 


Twin Orchard Country Club 
Prairie View, Illinois 


We use two special events to pro- 
mote the pool. Annually there s a 
Junior Water Show which generally 
follows a theme such as “Arounc the 
World in 80 Days” or “Weathe’ or 
Not.” This show is organized and 
given by the boys and girls, usually 
under 20 years of age, under my di- 
rection. We also have a swimming 
meet with Green Acres Country “lub 
each year, held alternately at «ach 





club. This event is for boys and girls 
under 18. 

Also, adult members hold private 
swim parties in the evenings, usually 
after dinner. Occasionally specific 
races and relays are staged and spe- 
cial water acts also are brought to 
the club. 

Our pool was built in 1945 and the 
estimated replacement cost is about 
$75,000; yearly maintenance is about 
$6300 not including major repairs. 
The pool, which is 75 by 35 feet, nor- 
mally will handle our 325 members 
quite adequately. Staff is composed of 
myself, two full-time guards and one 
guard for the weekends and special 
events. Manager Steffen Diamant and 
I work together on the purchase of 
supplies and equipment. 

The chief advantage of our pool is 
the family aspect it gives the club. 
Twin Orchard is considered a “golfing 
club” with its 36 holes surrounding 
the clubhouse. The pool provides en- 
tertcinment as well as exercise for 
the members of the family who are 
not interested in golf. The bar and 
rest::urant business of the club is not 
boosted appreciably by the pool itself; 
however, it is obvious that many of 
our present members would not be- 
long if they did not have the priv- 
ileges provided by the pool. 


Pool Important Factor in 
Increased Interest and 
Business 


George W. Sperlak, Manager 


Pueblo Golf and Country Club 
Pueblo, Colorado 


O UR swimming pool has been one of 
the most universally accepted recrea- 
tions for our families since it was con- 
structed in 1941. It has played a very 
important part in the increased inter- 
est and patronage of all the facilities 
we have to offer. The swimming pool 
also helps to attract potential new 
members that move into this arid 
country. 

Our pool is 75 by 30 feet plus a 
youngsters wading pool. It was built 
for approximately $12,000. Replace- 
ment cost today would be about $50,- 
000. In the next few years, an addition 
is contemplated, which will give us an 
“L” shaped pool. The addition will be 
an area for diving only. The present 
ten foot depth will be filled to a six 
foot depth, giving us more “free swim” 
area. This is in a planning stage and 
“ plans have been turned out for 
id. 

The swimming pool operation is 
under my supervision; however, the 
maintenance of the pool is under the 
supervision of our able, grounds su- 


Shown here is a view of the recent Hawaiian Party held around the pool at Pueblo (Colo.} 


Golf and Country Club. 


perintendant, Clyde Young, who also 
purchases pool supplies necessary for 
the maintenance and upkeep of our 
pool. 

We employ a swimming pro, whom 
we obtain through nearby univer- 
sities. The staff is composed of eight 
people. The annual maintenance and 
labor is approximately $6000. 

Just this last year we increased our 
snack bar facilities and offered a 
much more attractive menu. The re- 
sults were tremendous. We more than 
doubled the previous high in our 
snack bar sales. During an actual 71 
operating days, our sales were over 
$4200. Incidentally, adequate snack 
bar facilities are very important in 
keeping families content and happy 
with their swimming pool. 

There are disadvantages to every- 
thing, but very few that cannot be 
worked out with proper administra- 
tive measures and understanding on 
the parts of the membership and the 
management of the club including the 
directors. 

Interest in the swimming pool has 
grown extensively over the past four 
years through the development of 
competitive swimming. We started out 
with our own club team traveling to 
a regional A.A.U. meet in Denver, 
some 120 miles from here. Since then 
we have created local interest and 
have inter-city meets. This same 
group of local swimming enthusiasts 
have organized a District A.A.U. cen- 
ter here for a 15-county area. We feel 
proud to have created city-wide in- 
terest, in addition to our own. 

During the winter months, one 
night a week is set up at a Down- 
town Y.M.C.A. pool for our swim- 
ming team to practice. This helps to 
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keep them in shape and to practice 
swimming techniques for the next 
season. The cost is paid by the club 
for the use of the pool. 

The swimming pool area makes a 
wonderful setting for so many parties. 
The picture on this page was taken 
during our fabulous Hawaiian party. 
We made a raft covered with foliage 
and floated it in the middle of the 
swimming pool. A four piece Hawai- 
ian orchestra on the raft played the 
island melodies during the cocktail 
hour, as sarong clad girls were swim- 
ming through the thousands of flowers 
strewn upon the water. 

In my opinion, any club that caters 
to a family type membership and 
does not have a swimming pool is 
not really a club for a family at all. 


Our Pool Is Focal Point 
Of Family Activity 


Richard Means 
River Road Country Club 


Louisville 


Our pool is approximately 20 years 
old, is 45 by 90 feet and varies in 
depth from three to eight feet. We 
have heavy traffic on weekends and 
have registered as many as 300 
bathers, yet at no time have we ex- 
perienced any great difficulty due to 
overcrowding. 

In 1958 we spent $1100 for main- 
tenance and supplies and this in- 
cluded paint, chlorine, soda ash, etc. 
Labor for painting was not included 
as we did it with our own employes. 

We use three lifeguards, one of 
whom acts as coach for the swimming 
team and all of the guards teach on 

(Continued on page 46) 
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A Club Pool Is a Good Investment 


SWIMMING pool is a good in- 

vestment for a country club, not 
only because it stimulates a closer tie 
between families and the club, but 
also because the pool’s value nor- 
mally appreciates. 

Our pool was built in 1954 at a cost 
of $53,797, equipment for the bath 
house and snack bar was $8413, a 
new parking area added another 
$1500, so the total project came to 
$63,710. Today to replace our pool it 
would cost at least $73,200! 

Although there are various financ- 
ing plans, at Brae Burn we decided to 
use a voluntary purchase of “Swim- 
ming Pool Revenue Bonds” having a 
face value of $100 each. Members pur- 
chased $59,800 in bonds and made 
outright gifts totalling $3910, all of 
which was non-taxable inasmuch as 





Manager R. Alan Chesebro did 
considerable research in prepara- 
tion for the construction of the 
Brae Burn Country Club swim- 
ming pool. By visiting other clubs, 
inspecting their swimming pools 
and discussing their good and bad 
points with the managers, he was 
able to avoid many mistakes. For 
this help he gives specific credit to 
fellow members of the Club Man- 
agers Association of America, 
about which he states: “This points 
up one of the great values of mem- 
bership in the CMAA.” 
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By R. Alan Chesebro, Manager 


Brae Burn Country Club 
West Newton, Massachusetts 


purchase was not mandatory and 
bonds are non-interest bearing. The 
“resolution” authorizing these bonds 
calls for their redemption in 20 years 
from a sinking fund set aside each 
year from the net profit of the swim- 
ming pool operation. And we do make 
a profit as you can see from the ac- 
companying table. 

The location for a swimming pool 
will vary with different clubs. Our 
pool is beautifully located 90 yards 


in front of and overlooked by our 
clubhouse. It is spoon shaped, 75 by 
35 feet having an 1144-foot depth 
under the single one-meter diving 
board. It has a capacity of 120,000 
gallons of water, is equipped with 
four ladders, 14 400-watt underwater 
lights and four 1500-watt floodlights 
on 30 foot poles. Construction is rein- 
forced concrete. We have a 12-foot 
wide concrete deck, containing 14 


(Continued on page 56) 


BRAE BURN SWIMMING POOL OPERATING STATEMENT 


INCOME: 
Seasonal Privileges: 
Family 
Special Family 
Individual 


Privileges 
Lockers and Baskets 
Mds. Sales and Misc. 
Opening Income 


TOTAL INCOME 


Pay Roll Taxes 

Water (City of Newton) 
Chemicals 

Electricity 

Laundry and Towels 
Opening Expense 
Printing and Postage 
Supplies 

Mdse. Cost and Misc. .......... 
Insurance 

Contingencies 

Property Taxes 
— and Repairs 


GAIN OR LOSS* 


* Gains allocated as follows: 
Maintenance Reserve Fund 
Sinking Fund for Bond Retirement 
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You can make news 


with smokeless frying 


For your type of operation, be sure you choose 
the right “high-frying’”’ Wesson shortening 
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HEAVY-DUTY 


if you want to stock § , Choose mf, because: 


e frying shortening that also ‘ 
bakes to perfection. or  e e The “shortening with the high 
f smoke point” stands up under heavy 

frying without breakdown. 
e Has wide plastic range, scoops. out 
easily. 
e Fries and bakes to perfection. 
@ It’s all vegetable. 


COC POOSOOHHOSHSHOHSHHHHHSHSOHOHOHHOHHOHSHOHSHHHOHSHOHHOSHSSHSHOOHHSHHHSHOSHHHHSHHHHHSHSSHHOHSHSHSSHHESHOHOOSOHOHHOEOOOD 


TF YOU sot « sper WE. Choose Keap because: 


shortening for continuous 
volume frying. @ The “for frying only” shortening 
was originally developed for potato 
chippers—the heaviest fryers of all. 
e@ It’s a hard shortening with high 
stability for continuous frying. 
@ It’s all vegetable. 


Tf YOU van:sou:teca Wesson || Choose Wesson Oil because: 


foods to have an appetizing 


sheen, and taste as delicately — ! e This consumer favorite gives a 
delicious as your salads. # quality flavor to all foods. 
e Have a large “take-out” ae ' ® Take-out orders keep appetizing 
business. ae f 3 =. appearance even when cool. 


e Concentrate on convenience. = = e It’s so easy to pour for deep fry, 
Le grill use, salads or baking. 


© It’s all vegetable. 
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Shortening is no sideline with us... 
that’s why Wesson “‘takes the smoke out of frying’ three ways. 


The Wesson Oil People, ‘ew Orleans, La. 


Makers of Heavy-Duty MFB ... Quik-Blend... Keap...Meedo... Quiko.... Task 
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Children’s Day Camp 


a program for a country club 


By Harvey H. Mann, Manager 


Westwood Country Club 


HE country club today is definite- 

ly a family club, and Westwood, 
with a large group of young families 
was following the predominant trend: 
our pre-schoolers to pre-teeners were 
increasing faster than our teenagers. 
What to do with such a superabun- 
dance of young energy, particularly 
during the long hot summer months, 
became first a problem, then a crisis. 

Westwood’s Day Camp, which last 
year completed its third successful 
summer, proved to be the answer. 
Actually this was the fourth year, 
since 1955 was the pilot year during 
which we worked out a formula. That 
summer a group of parents with 
school age children who were too 
young to go to full-time camp, too 
bored to stay at home, and too much 
of a headache if left at the pool by 
themselves, worked out the first ten- 
tative day camp plans. Under the su- 
pervision of the swimming pool head 
life guard, and with the help of a 
public school kindergarten teacher en- 
gaged for four summer weeks, 35 chil- 
dren embarked on their first club 
camp experience. 

It was a resounding success. At a 
reunion diinner around Christmas, so 
many youngsters showed up wanting 
to register for next year, that it be- 
came clear the program had to be ex- 
panded. In 1956 the club engaged the 
services of the assistant professor of 
physical education at the Rice In- 
stitute for the summer. He reorgan- 
ized the day camp, in two four-weeks 
sessions, Tuesday through Friday, 
from 9 to 12 a.m., followed by a hot 
lunch. Transportation in school bus- 
ses, rented for the season, and driven 
by the senior day camp counselors, 
was arranged. 

We feel that the success of our day 
camp depends, in a large measure, 


CLUB MANAGEMENT: FEBRUARY, 1959 


Houston, Texas 





on our counselors. It is their interest 
in the children and their willingness 
to pitch in beyond the mere min- 
imum that really makes the program 
go. When a counselor just sits and 
watches the kids do something, instead 
of showing them how to do it, then 
it’s time to find another counselor. 
And from experience, we found that 
the best source of counselor supply 
comes from the local university or col- 
lege—senior students, mature enough 
to give good guidance to children, 
but not so far removed from their 
own childhood that they could not en- 
joy the activities. However, in the arts 
and crafts program, if you are for- 
tunate enough to find an experienced 
adult who does not mind the turmoil 
that often accompanies creative pro- 
duction by 20 to 30 children at a time, 
this would be the better choice. 

The morning program is divided in- 
to three periods: swimming, arts and 
crafts, and sports and games. The chil- 
dren, too, are divided into three 
groups: The “minnows” ranging from 
4-6, the “crabs” aged 7 and 8, and the 
“whales” 9 and 10 years old. 

We started 1956 with 70 children. 
In 1957 there were 114 and last year 
we had 150 in the first session. Some 
are repeaters, but mostly they have 
been drawn from additional families 
or are younger brothers and sisters 
grown old enough to go to camp. The 
age level has tended to become yourg- 
er; some of this year’s minnows weve 
only three and one half and started 
with bitter tears when told to duck 
their faces in the water—four or eight 
weeks later they knew how to swin. 

The games period includes softbel, 
volley ball, archery, horseshoes, b:s- 
ketball and golf. During arts acd 
crafts they make puppets, dabble in 







ceramics, basketry, weaving, painting 
and modeling. 

Once a week there is a nature hike, 
usually the highlight of the week to 
the children. Under the guidance of a 
visiting naturalist they have discov- 
ered the wonders of snakes and snails, 
and sometimes go fishing. This is fol- 
lowed by a picnic lunch. In fact, all 
the activities, including the arts and 
crafts, are held outdoors—the chil- 
dren only come in for lunch. This, 
however, is necessitated by our 
cramped space—with the building of 
the new clubhouse and more room 
for youth activities, probably the arts 
and crafts will be moved indoors. 

Last year, as a new experiment, we 
had an afternoon group of 20 seniors, 
ages 11 to 13, who got an intensive 
session of golf instruction, life saving 
and advanced swimming. Of this 

~group six made advanced swimmers 
and 12 got the junior life saving cer- 
tificate. 

We stress achievement and some 
competition: each week a “Best 
Camper of the Week,” one boy and 
one girl in each group, is announced 
at the Friday picnic; it is the child 
who has made the most progress or 
shown the most effort during that 
week. This is a much coveted honor, 
rewarded at the end of the season 
with a beautiful trophy ribbon. 

The climax of the summer’s season 
is the Annual Day Camp Award Din- 
ner at which proud campers show 
off their handiwork to their parents 
and walk up to the head table to col- 
lect their awards. How well the chil- 
dren worked is shown by this year’s 
awards: We gave out 65 Red Cross 
beginners’ certificates, 40 intermedi- 
ates, and 28 swimmers, as well as the 
senior certificates. Practically no one 
goes home empty handed, and this 
year we had 307 parents and children 
for the award dinner. 

The day camp is totally self-sus- 
taining. We charge $10 per week per 
child, with a minimum of four weeks. 
This includes all instruction, all sup- 
plies and materials needed for the 
crafts program and a daily hot lunch. 
It does not include bus transportation 
for which we charge $3 to those who 
require it. 

The luncheon menus are varied and 
child-centered. We serve spaghetti 
and meatballs, carrot and celery 
strips, muffins and jello as a sample 
lunch. Other favorite dishes include 
fried chicken, turkey, meat loaf, etc. 
At the weekly picnic they get a 
choice of sandwiches, fruit, cupcakes 
and punch. Dining room supervision 
is carried out by the camp staff who 
eat with the children. Lunch lasts 
from about 11:50 until 12:15 and all 
children are out of the dining room 
by 12:30, making it possible for us to 
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How waxes containing LUDOX” can add 
beauty and slip resistance to your floors 


Now your floors can have lustrous 
good looks, yet resist slips and skids. 
The reason: floor waxes containing 
Du Pont’s anti-slip ingredient, 
*Ludox” colloidal silica. 

Tiny, transparent spheres of 
*‘Ludox” in the wax layer exert a 
snubbing action under pressure of 
every footstep... give sure-footed 
traction for extra safety. And these 
slip-retardant waxes bring out the 
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waxes can. Maintenance is easy, too, 
because scratches and scuffs can be 
buffed out without rewaxing. 
Get all the facts. Send coupon below 
for your free copy of the new full- 
color Du Pont brochure plus names 
of suppliers of floor waxes containing 
anti-slip ‘““Ludox’’. 

E. I. du Pont de Nemours & Co. 
(Inc.), Grasselli Chemicals Dept., 
Room N-2533, Wilmington 98, Del. 
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accept adult luncheon parties for 1:00 
p.m. Here again, when our dining 
room facilities are doubled in the new 
clubhouse, this potential bottleneck 
will be eliminated. 

Out of the day camp funds we 
pay the counselors, the camp direc- 
tor, the arts and crafts instructor 
and the naturalist; buy all sports 
equipment and pay for all arts and 
crafts material, kiln fees for ce- 
ramics firing, etc. 

This year we had 17 counselors, 
three of them seniors, one in charge 
of each group, and two driving the 
busses. The senior counselor is re- 
sponsible for attendance records, sees 
to it that special diets are observed, 
maintains discipline and is generally 
responsible for the progress and hap- 
piness of his group. We have under 
him about 10 to 12 junior counselors, 
both boys and girls, quite a few of 
them children of club members. We 
pay the senior counselors $400 per 
season for boys and $300 for girls, and 
the junior counselors $100 per sea- 
son, plus their meals. We budget 
about $350 per year for sporting 
equipment and are building up a nice 
backlog. We should and will buy 
more when we have the new club’s 
bigger storage facilities. It is recom- 
mended that the camp director be 
paid on a flat fee/plus bonus arrange- 
ment. 

The day camp has been satisfac- 
tory all around. At no charge to the 
club an enormous amount of good 
will has been built among the par- 
ents. The children, too, have bene- 
fited from this organized pre-camp 
play experience; lasting friendships 
are built at an early age with a 
pleasant association with the country 
club that goes back to childhood days 
and is continued through the teenage 
program until they join in their own 
right when they marry. 

There are, of course, headaches: 
It is sometimes difficult to convince 
150 mamas that 150 children will each 
get the extra-special attention each 
mama thinks he needs. Lunches that 
will make the children happy—and 
will get eaten—will not always do 
for their nutrition-conscious parents. 
The merits of punch versus milk can 
become a hotly discussed issue. But 
we get a lot of luncheon business we 
have not had in other summers and 
the program helps to build summer- 
time patronage in general. Other 
country clubs in the Houston area 
have found our program interesting 
—a number have emulated or adapt- 
ed it. 

This year we will try the day camp 
on a three weeks’ session schedule, 
with three sessions, rather than two. 
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We found that four weeks is too 
much for the younger children and 
it also interfered with the parents’ 
holiday plans. We also hope to ex- 
pand our “rainy day” programs— 
slides, movies, life saving demonstra- 
tions, drama, music. 

All of this depends somewhat on 
the completion of our new club- 


house where we will have youth 
rooms apart from the adult premises, 
so that the children can give full 
vent to their energy without disturb. 
ing other users of the club. We start- 
ed building this winter and what- 
ever service curtailment there may 
have to be, one thing is certain: “he 
day camp will go on. 





New Clarification 


Ruling on Federal 


Income Tax Exemption for Clubs 


A NEW ruling by the Internal 
Revenue Service further clarifies the 
criteria or tests for determining 
whether an organization qualifies for 
exemption from Federal income tax 
under Section 501(a) of the 1954 In- 
ternal Revenue Code, reports Walter 
Slowinski, CMAA counsel. Complete 
wording follows: 


26 CFR 1.501(c) (7)-1: Social Clubs Rev. 
Rul. 58-589 


Advice has been requested concern- 
ing the criteria or tests to be met in de- 
termining whether a social club can 
qualify for exemption from Federal in- 
come tax under the provisions of Section 
501(a) of the Internal Revenue Code of 
1954. 

Section 501(c) of the Code describes 
certain organizations exempt from in- 
come tax under Section 501(a) and 
reads, in part, as follows: 

(7) Clubs organized and operated ex- 
clusively for pleasure, recreation, and 
other nonprofitable purposes, no part of 
the net earnings of which inures to the 
benefit of any private shareholder. 

In making a determination whether an 
organization comes within the provisions 
of Section 501(c) (7) of the Code, all 
facts pertaining to its form of organiza- 
tion, method of operation and activities 
should be considered. An organization 
must establish (1) that it is a club both 
organized and operated exclusively for 
pleasure, recreation and other nonprofit- 
able purposes and (2) that no part of 
its net earnings inures to the benefit of 
any private shareholder or individual. 
To meet the first requirement, there 
must be an established membership of 
individuals, personal contacts and fel- 
lowship. A commingling of the members 
must play a material part in the life of 
the organization. See G.C.M. 23688, C.B. 
1943, 283. 

Section 1.501(c) (7)-1 of the Income 
Tax Regulations relating to the exemp- 
tion of social clubs under Section 501 (a) 
of the Internal Revenue Code of 1954 
reads as follows: 

(a) the exemption provided by Sec- 
tion 501(a) for organizations described 
in Section 501(c)(7) applies only to 
clubs which are organized and operated 
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exclusively for pleasure, recreation, and 
other nonprofitable purposes, but does 
not apply to any club if any part of its 
net earnings inures to the benefit of any 
private shareholder. In general, this ex- 
emption extends to social and recrea- 
tional clubs which are supported solely 
by membership fees, dues, and assess- 
ments. However, a club otherwise en- 
titled to exemption will not be disqual- 
ified because it raises revenue from mei- 
bers through the use of club facilities or 
in connection with club activities. 

(b) A club which engages in business, 
such as making its social and recrea- 
tional facilities available to the general 
public or by selling real estate, timber, 
or other products, is not organized and 
operated exclusively for pleasure, rec- 
reation, and other nonprofitable pur- 
poses, and is not exempt under Section 
501(a). Solicitation by advertisement or 
otherwise for public patronage of its fa- 
cilities is prima facie evidence that the 
club is engaging in business and is not 
being operated exclusively for pleasure, 
recreation, or social purposes. However, 
an incidental sale of property will not 
deprive a club of its exemption. 

It is clear under the foregoing regula- 
tions that a club which engages in busi- 
ness, such as making its social and rec- 
reational facilities available to the gen- 
eral public or by selling real estate, etc., 
may not be considered as being organ- 
ized and operated exclusively for pleas- 
ure, recreation or social purposes. It is 
equally clear that activities by a social 
club such as the solicitation by advertise- 
ments or otherwise of public patronage 
of its facilities may be adverse to the 
establishment of an exempt status. 

Therefore, to qualify for income tax 
exemption, a social club should not ac- 
vertise its facilities for nonmember pe- 
tronage since this would be prima facie 
evidence it was engaging in business. 
Likewise a social club should not engag2 
in any type of business activity for profi: 
which is designed to increase or whic! 
could result in an increase in net earr- 
ings inuring to the benefit of any share 
holder or individual. Net earnings may 
inure to members in such forms as ai 
increase in services offered by the clu! 
without a corresponding increase in due 


(Continued on page 48) 
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San Francisco Chapter Honors 


Presidents and Officers at Annual Dinner 


ORE than 60 members and guests 

of the San Francisco and Bay 
Area Chapter of CMAA gathered at 
the Olympic Club December 16 for 
the annual “Presidents’ Night” ban- 
quet. 

Presidents, vice presidents and 
chairmen of house committees, with 
their managers, gathered at 6:30 for 
the cocktail party which preceded 


Officers greet hosts as Fred A. Irvin (left), 
chapter vice president and manager of Pen- 
insular Golf and Country Club, "Bill" Mar- 
tin, chapter president, and Joseph E. Castil- 
lo, chapter secretary and assistant manager 
of the Olympic Club, are welcomed by Jack 
Helms, Olympic Club president, and John 
G. Halkett, general manager. 


John W. Bennett (left), manager of the San 
Francisco Commercial Club and director of 
CMAA, and John L. "Bill" Martin, president 
of the San Francisco and Bay Area Chapter 
and manager of the Berkeley Elks Club, look 
on as Dennis Hession, banquet speaker, ex- 
plains to Kenneth Meisnest, CMAA secretary- 
treasurer, that the San Francisco Olympic 
Club is oldest athletic club in nation. Mr. 
Meisnest flew to the party from Seattle, where 
he manages Washington Athletic Club, to ad- 
dress the annual Presidents' Night dinner. 
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the formal dinner. John L. “Bill” 
Martin, president of the chapter and 
manager of the Berkeley Elks Club, 
presided at the dinner and the pro- 
gram which followed and welcomed 
the club officers in attendance. 

Kenneth Meisnest, secretary-treas- 
urer of CMAA and manager of the 
Washington Athletic Club, Seattle, 
represented CMAA at the banquet 
and gave one of the addresses of the 
evening. Other CMAA officials in at- 
tendance (as a member of the chap- 
ter) were John W. Bennett, manager, 
San Francisco Commercial Club, a 
director of CMAA, and Paul A. 
Manuel, CMAA regional director and 
manager of the Del Paso Country 
Club, Sacramento. 

Chief speaker of the evening was 
Dennis Hession, San Francisco law- 
yer, who is a past president of the 
Northern California Golf Association 
and the California State Golf Asso- 
ciation, and a four-handicap golfer. 

Mr. Hession has worked closely 
with the private membership clubs 
of the Bay Area and has represented 
the chapter in a number of matters 
pertaining to the operations of pri- 
vate membership clubs. 

Speaking from a background as an 
active clubman and one who is 
closely related to the problems of 
club management, Mr. Hession 
pointed out that the job of a man- 


ager often is made more difficult »y 
the fact that he is given a brand new 
set of officers every year and often a 
new board or a new set of chairm:n 
to work with. “Very often new boa-d 
members and new officers are put 
in with the idea of change. Sometim:2s 
this is due to a desire of the memb« r- 
ship but more often only a wish on 
the part of the new board member 
or officer to show that he is taking 
his new assignment seriously. Change 
in itself is not bad but change just 
for the sake of creating activity, with- 
out providing increased personnel or 
any change in compensation, can be 
very frustrating,” declared Mr. Hes- 
sion. 

Mr. Meisnest reported on the activ- 
ities of CMAA during the past year 
and brought members up-to-date with 
what is taking place in the Washing- 
ton headquarters. The San Francisco 
and Bay Area Chapter maintains a 
coextensive membership with CMAA 
so that all chapter members also are 
members of the national association. 
Mr. Meisnest told of the work that 
is being done by the national asso- 
ciation in the area of legislation and 
urged all members of the chapter 
to attend the forthcoming CMAA 
conference in Houston in February. 

Jack H. Helms, president of the 
Olympic Club, served as co-host at 


(Continued on page 55) 


Club presidents, vice presidents, and house committee chairmen gathered with their club 
managers at Olympic Club to observe annual Presidents’ Night dinner of the San Francisco 


and Bay Area Chapter. 
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THE BEST FOOD DESERVES THE FINEST CRACKER 


PREMIUM SALTINE CRACKERS * 
with NEW GOLDEN GLOW 


Your customers will appreciate these finer saltine 
crackers. They’re tastier, flakier and snapping 
crisp. These top-quality crackers are always 


perfect in our moistureproof cellophane packets. 
*Premium Snow Flake Saltine Crackers in the Pacific States 


National Biscuit Co., Dept.. 11 
425 Park Avenue, New York 22, N. Y. 
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W. Bruce Matthews, for the last 27 
years manager of Green Ridge Coun- 
try Club, Grand. Rapids, Mich., has 
stepped down from his post. He will 
continue, for the time being at least, 
his work in laying out and revising 
golf courses, a line of endeavor in 
which he enjoys a national reputation. 
Succeeding Mr. Matthews in the club 
post is Paul Carsok. 

Mr. Matthews, who has been a re- 
gional director of CMAA and has 
been particularly active in the educa- 
tional aspects of the association, is a 
member of the exclusive CMAA 25 
Year Club, an organization open only 
to those who have managed at one 
club for 25 consecutive years or more. 

Born in Hastings, Mich., Mr. Mat- 
thews got his baptism in landscaping 
work in 1925 after graduating from 
Michigan State. He joined a Boston 
firm and was assigned to Florida in 
golf course construction, remaining 
there two years. In 1931 he was em- 
ployed as manager and greens super- 
intendent of the old Masonic Country 
Club in Grand Rapids, located on the 
site of the present Green Ridge. He 
remained, nursing Green Ridge 
through the depression years, into the 
outstanding club that it is today. 

Mr. Matthews, in addition to his 
CMAA work, has served on the na- 
tional board of directors of the Golf 
Course Superintendents Association 
and is president of the Michigan Turf 
Grass Foundation. 


& & he 


On January 1 Clifford H. Lemieux 
assumed his new duties as manager of 
Great Bend (Kan.) Country Club. 
Formerly he was with the El Paso 
Club, Colorado Springs, and prior to 
that was manager of Rolling Hills 
Country Club, Golden, Colo. 

Mr. Lemieux spent 21 years in the 
U. S. Marine Corps, retiring from 
service in 1957. During the last five 
years of service he was manager of 
a military club in San Diego, Calif., 
and two clubs in Japan, one in Han- 
shin and the other in Oppoma. 
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Walter Hassinger, Shady Oaks Club, 
Pecan Island, Kaplan, La., writes that 
his club is a very interesting operation 
located in the heart of the Cajun 
country. 

Located 33 miles from Kaplan, the 
club is on an island which is reached 
by crossing a pontoon bridge, a cable- 
drawn ferry and miles of shell road. 
Local sights include lots of Spanish 
moss, Brahman bulls, marshlands, 
mud buggies, moccasins, cranes, nu- 
trias’ (Mexican rat), ducks and geese. 

There isn’t a telephone line on the 
island, it is rumored the mail carrier 
cannot read or write, reports Mr. Has- 
singer, so the island is a perfect re- 
treat for the wealthy members who 
use it for hunting, fishing, etc. 


Mr. and Mrs. Ross E. Connolly 


Ross E. Connolly has been ap- 
pointed manager of the new Rio Pinar 
Country Club, Orlando, Fla., which 
will be completed and opened for op- 
eration in March. 

He has been in club work since 
1956 having been connected with the 
Florida Yacht Club in Jacksonville 
and the Officers Club, N.A.S., Cecil 
Field, Fla. Prior to that he managed 
several hotels and resort hotels. 

Mr. Connolly reports that his new 
club will have 625 golf and 625 social 
members, a riding stable and a swim- 
ming pool shaped like the state of 
Florida. Facilities also include tennis 
courts and a nine-hole pitch and putt 
course. 
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Warren F. Zacher 


Warren F. Zacher has been a)- 
pointed general manager of the Uri- 
versity Club of Boston. Previous club 
affiliation was with the Woodland 
Golf Club, Auburndale, Mass., as 
manager. 

Prior to entering the club field Mr. 
Zacher spent 15 years in hotel work 
working up from auditor to resident 
manager. He is a graduate of Boston 
University. 

ee te 


Edmund G. (Pat) Brown, newly- 
elected governor of California, was 
guest of honor at a party at the 
Olympic Country Club, San Fran- 
cisco, recently, at which he was pre- 
sented with a jewelled “Winged O” 
for his lapel. Mr. Brown is the third 
Olympian to become governor of Cal- 
ifornia. The other two are James 
(Sunny Jim) Rolph and Earl Warren, 
Chief Justice of the United States. 


& & 


Donald Edic reports that he as- 
sumed his new duties as manager of 
Medinah (Ill.) Country Club on Jan- 
uary 15, having resigned his former 
position as manager of the Country 
Club of Detroit. Prior to the Country 
Club of Detroit he managed the Coun- 
try Club of Lansing, Mich. 


mh 


One of the most active clubmen in 
attendance at the annual San Frar- 
cisco and Bay Area Chapter Pres'- 
dents’ Night dinner at the Olympic 
Club December 16 was Tony New- 
hoff, a retired vice president of Union 
Oil, whose interest in clubs dates bac < 
to the time when he ran on the Olyr- 
pic Club track team in the 1912 Olyn- 
pic Meets. Since then he has bee 
president of the Commercial Club, 
a director of the Bohemian Club ani 
is now a director of the Olympic 
Club. 
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R. W. Wasson 


R. W. Wasson has resigned as man- 
ager of the Elks Club, Glendale, Calif., 
to accept the position of manager of 
the Victoria Club, Riverside, Calif. 

Mr. Wasson, in the Naval Reserve, 
also was manager of Mission Valley 
Country Club, San Diego, and Thun- 
derbird at Palm Springs. While on 
active duty Mr. Wasson was Presi- 
dential Mess Treasurer during Presi- 
dent Truman’s administration, and 
served as Mess Treasurer at Alameda 
and Livermore Naval Air Stations in 
California. 

The Victoria Club, he reports, is 
the oldest country club in Southern 
California, having been operating for 
the past 62 years. The club, which has 
500 members, has just completed reno- 
vation of locker and card rooms at a 
cost of $35,000. 


me & 


New manager of the Pacific Coast 
Club, Long Beach, Calif., is H. L. 
Lawton, who has been associated with 
the club for the past 18 years. He re- 
places C. T, Hamilton, who has been 
appointed assistant to the president 
of the Los Angeles Athletic Club as- 
signed to special projects. 

Previous to his connection with the 
Pacific Coast Club Mr. Lawton man- 
aged a Seattle, Wash., hotel and was 
affiliated with the Rainier Club in 
Seattle. 

& & 


Charles W. Wegener, for the past 
18 months manager of the Buccaneer 
Hotel, St. Croix, Virgin Islands, has 
been appointed manager of the Coun- 
try Club of Asheville, N. C., succeed- 
ing H. Bertram Manning, who re- 
signed. 

Mr. Wegener for nine years man- 
aged thé Longboat Cabana Club in 
Sarasota, Fla., and for 11 years was 
manager of the Whispering Sands 
Hotel in Sarasota. 
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Mr. and Mrs. Steve Norrish, Lamb- 
ton Golf and Country Club, Toronto, 
Canada, on January 23 left for a 
seven-week trip to England, where 
Mr. Norrish planned to visit his birth- 
place and relatives. 

Mr, Norrish spent several weeks in 
the hospital in October recovering 
from a virus infection and reports that 
when he returns to work this spring 
he will have to take it easy, but is 
feeling fine and looking forward to 
his trip. 

te te de 


A $100,000 remodeling program has 
been completed by the Engineers’ 
Club of Philadelphia, according to 
Anthony Carbella, general manager. 
The program included a new addition 
consisting of a new dining room, cock- 
tail lounge and ladies lounge. Decor 
was directed by Dorothy Draper of 
New York City. 

On January 24 the annual Presi- 
dents’ night was held honoring the 
president pro tem and was also the 
official opening of the club’s new 
facilities. 


oh oh 


Ray E. Karr has been appointed 
manager of Westborough Country 
Club, St. Louis, and assumed his of- 
ficial duties on January 1. 

Mr. Karr has been in the hotel busi- 
ness in St. Louis for the past 30 years, 
and resigned as executive director of 
the Pick-Melborne Hotel, where he 
had been for 11 years, to assume his 
Westborough post. At one time he was 
resident manager of the Coronado 
Hotel, St. Louis. 


te te te 


Earle and Aileen Mason have writ- 
ten that they have been appointed to 
manage the Richland Country Club, 
Olney, I. 

e th 


Rising costs have caught up with 
The Family Club, San Francisco, 
which has announced that effective 
January 1 dues were increased $2.50 
per month plus taxes in order to help 
meet new wage rates that become 
effective February 1. 


eh 


Morris L. Nettles, Jr., writes that 
since October 1 he has been manager 
of the Cartersville (Ga.) Country 
Club. Formerly he was manager of 
the University Yacht Club and prior 
to that was with the L & N Railroad 
Co. 

His wife, Frances, will assist in the 
club’s office and serve as hostess. 
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Autumn Langham 


Mrs. Autumn Langham, who has 
been manager of the Trailsend Club, 
Dayton, Ohio, since November, wriies 
that although the new club began as 
a predominantly men’s club, a well- 
rounded family program is_ being 
planned. Included on the program 
are family dinners on Sundays, week- 
end family swims, bridge luncheons, 
special parties for children, and 
dances for the grown-ups. 

Mrs. Langham, who has been in 
club work for 20 years, has been con- 
nected with the Officers Club at 
Wright-Patterson Air Force Base in 
Dayton, with the Miami Valley Golf 
Club, Dayton, and with clubs in 
Cleveland, Detroit and the East. 


Raymond J. Kyber 


On January 1 Raymond J. Kyber 
took over the responsibilities of ma- 
ager of Norbeck Country Club, Roc<- 
ville, Md. Formerly he was general 
manager of Bethlehem Steel’s Sper- 
rows Point Country Club, Baltimore, 
and the Bethesda (Md.) Count y 
Club. 

Prior to assuming managerial duti2s 
in clubs he was office manager-com )- 
troller of Woodmont Country Club, 
Rockville, and the Chevy Chase (Mc.) 
Club. 
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With the construction of a new $46 
million dam in Waco, Tex., Ridge- 
wood Country Club will lose six holes 
of its golf course, but will acquire 
land to reconstruct the lost holes, 
according to Manager Fred Cress. 
Also, an addition will be added to the 
clubhouse. 

Mr. Cress reports that the water 
level of the lake that will be created 
by the dam is not known presently, 
but already plans are under way for 
the course reconstruction and build- 
ing program which will result in 
Ridgewood having one of the finest 
clubhouses and golf courses in the 
Southwest. Two thirds of the golf 
holes will be along the new lake front 
which will lend an atmosphere sim- 
ilar to Pebble Beach in California. 

The additional facilities will enable 
the club to open its membership, 
which has been filled for some time, 
and take in from 100 to 150 new mem- 
bers. 


& & 


Colenial Country Club, Fort Worth, 
has appointed William Shepperd as 
assistant manager and Dennis Bailey 
steward. 


H. Bertram Manning has announced 
his resignation as manager of the 
Country Club of Asheville, N. C. He 
did not announce his future plans. 


te te 


Harry J. Fawcett, general manager 
of the Kansas City Club, Mo., has 
been elected to the board of directors 
of the Rotary Club of Kansas City. 
He also serves as chairman of the 
club’s conference and convention com- 
mittee. 


te th hb 
The Union League of Philadelphia 


this year sent each member an “En- 
gagement Book” which is sure to be 
saved because it contains historical 
illustrations telling the history of the 
League and of statues and paintings 
that are in the club. 


te th th 


Antelope Valley Country Club, 
North Hollywood, Calif., on January 
1 became a private membership club. 
Since the clubhouse was opened in 
April, 1958, it had been operated as 
a public course. George Campbell is 
president of the 1600-member club. 





“Seems like the Geerpres 
mop wringer’s going 
to outwear the floor!” 


One of the many clubs which has 
started a comprehensive remodeling 
program is the Coeur d’Alene Country 
Club, Hayden Lake, Idaho, also 
known as the Hayden Lake Golf 
Club. 

Manager John R. Simmons sent us 
a brochure outlining the club’s $131, 
780 program, which includes a com- 
plete renewal of the club’s first floor 
facilities, featuring a “Gourmets (al- 
lery,” modernization of the second 
floor residential rooms, and redesizn- 
ing of the basement area. Also, seen 
guest rooms, lost in remodeling ‘he 
clubhouse, will be built. 


& & te 


Jerry and Kay Beister have been 
appointed managers of the Union 
Country Club, New Philadelphia-Dov- 
er, Ohio, according to an announce- 
ment by the club’s board of directors, 
and will assume their new duties on 
February 1. 

Mr. and Mrs. Beister formerly man- 
aged the Country Club of Mexico, 
Mo., for eight years, and have just 
completed the Lewis Hotel School in 
Washington. 


& & 


The Denver area will be the site 
of a lavish new country club, with 
emphasis on horses instead of golf. 
The clubhouse is being built just 25 
minutes west of Denver and will con- 
tain spacious clubrooms with a huge 
fireplace, snack bar, locker and show- 
er rooms, a tack room and veterinary 
laboratory. Special facilities for horses 
will even include a shower bath. 

When completed the unit will be 
one of the largest private inside show 


That’s what one of our customers told us in 
a recent letter with his order for a replace- 
ment part for his Geerpres mop wringer. 
Since he forgot the size, we had to check our 
records and discovered he’s been using that 
wringer for over 12 years! 

Surprised at this amazing service record 
for a mop wringer? We weren’t. It happens 
all the time with Geerpres wringers. WHY? 

Because we put the finest materials into 
the finest design available in a mop wringer. 
Electroplated finish, malleable iron pressure 
bars, tubular steel handle—all are the best 
that can be used. Exclusive, staggered inter- 
locking gearing puts the pressure on the 
mop not the wringer. You'll see Geerpres 
imitated but never equalled. 

Three sizes for all mopping needs. See 
your jobber or write for complete mopping 
equipment catalog. 


and work horse arenas in the country, 
but will also include family recrea- 
tional facilities, school for horsemen, 
pitch and putt course, swimming pool, 
tennis courts, skating rinks, skeet 
range and other outdoor facilities. 

The club is part of an ultra ex- 
clusive $10 million plus residential 
development in Paradise Hills Ranch 
being developed by Conrad R. Becker, 
Joe H. Dekker, Dr. Howard E. Lamb 
and Brig. Gen. Wayne O. Kester, re- 
tired. 

te th th 


Edwin E. Long writes that he has 
been appointed manager of Bel-Mar 
Country Club, Belvidere, Ill. For t1e 
past four years he managed Wocd- 
stock (Ill.) Country Club, and prior 

bi to that was assistant manager for <ix 

ea. = years and manager for three yecers 
of the Chicago North Elks Club. 

in oa * at Mr. Long is a member of the CMA A 
as and the Chicago District Chapter. 
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Dan J. Orr 


_ Don J. Orr, former manager of the 

Staford (New York) Country Club, 
has been appointed manager of the 
Twin City Club, Winston-Salem, N. C. 
Pricr to that he was with the Spring- 
dale Hall Club, Camden, S. C., and 
the Johnson City (Tenn.) Club. 

Mr. Orr writes that the Twin City 
Club was organized in 1884 and its 
membership is made up of the aristo- 
cratic and founding families of Win- 
ston-Salem. 


& tb 


Miss Fran Rawlings has been ap- 
pointed manager of the new Oaks 
Country Club, Beaumont, Tex., which 
opened January 15. 

Miss Rawlings, a native Texan, 
has had experience in club and re- 
sort management. Following graduate 
work in restaurant and hotel manage- 
ment at the University of Houston, 
she managed Lost Valley Guest 
Ranch, and later worked for the man- 
ager of the International Club at the 
Shamrock-Hilton. 


& & 


Andre J. Van Brabrant on January 
15 assumed management of the Penin- 
sular Club, Grand Rapids, Mich. He 
had been manager of Tuckaway Coun- 
try Club, Milwaukee, for the past two 
years. 

Before going to Tuckaway he man- 
aged the Wilmington (Del.) Coun- 
try Club, where he was affectionately 
known as the “Du Pont” assistant 
manager, serving the 82 Du Pont 
families who are members of the club. 


& & 


James A. Sherertz, who for the past 
12 years was manager of the Creve 
Coeur Club, Peoria, Ill., announces 
that he has resigned his position. He 
has not announced future plans. 





Lowies With 


drawing more guests ai 


i —N e:] 


Only in a hotel does every guest get the “red carpet” treatment 
of a V.I.P.! 


Very few guests realize the number of services at their disposal 
... unless you remind them by providing service personnel 
with bright, colorful uniforms. 


Important, too, is the effect of attractive uniforms upon the 
employee. The uniform imparts a sense of “belonging” 
which keeps employee turnover at a minimum. 


Prrsons—guests and employees alike—feel the effects of colorful 
uniforms, which transform employees into “‘walking adver- 
tisements”’ of your service. 


Check the following list of employees; are all of them wearing color- 
ful uniforms that say, ‘“‘The red carpet is out for our guests.” 


[_] Waiters [_] Elevator operators 

[_] Waitresses [| Housekeeper 

[_] Busboys [_] Maids 

[_] Bartenders [_] Kitchen employees 
Send today for a free Angelica Uniform Catalog. 


1427 Olive St., St. Louis 3, Mo. 

107 W. 48th St., New York 36, N. Y. 

177 N. Michigan Ave., Chicago 1, Ill. 
1900 W. Pico Bivd., Los Angeles 6, Calif. 
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Bulletin of the 


CLUB MANAGERS ASSOCIATION 
OF AMERICA 


Officers 


President 
ROYCE CHANEY, Northwood Club, Dallas. 
Vice President 
DANIEL M. LAYMAN, Union League of 
Philadelphia. 
Secretary-Treasurer 
KENNETH MEISNEST, Washington Athletic 
Club, Seattle. 
Executive Secretary 
EDWARD LYON, 1028 Connecticut Ave., 


N. W., Washington 6, D. C 
Directors 


JOHN BENNETT, Commercial 
Francisco. 


JOHN T. BRENNAN, Birmingham Country 
Club, Birmingham, Mich. 


RICHARD H. CAMPBELL, Indianapolis Ath- 
letic Club. 


RICHARD E. DALEY, Army Navy Country 
Club, Arlington, Va. 


A. M. DEICHLER, JR., City Midday Club, 
New York. 


Club, San 


JOHN J. DEVERS, Tam O’Shanter Country 
Club, Orchard Lake, Mich. 


ROBERT GUYNN, Decatur Club, Decatur, III. 


S. T. SHEETS, Lake Shore Country Club, 
Glencoe, II. 


* VETTER, Portage Country Club, Akron. 
io. 


Regional Directors 
J. Dave Anderson, Pensacola C.C., Fla. 
Robert M. Bernnard, Tacoma C. & G.C., Wash. 


Thomas B. Burness, California Club, Los 


Angeles. 
Jules Cates, East Ridge C.C., Shreveport, La. 
Carl J. Engelhardt, Yale Club, New York. 
J. E. Harling, C.C. of Spartanburg, S. C. 
4 Haug, Indian Hills C.C., Kansas City, 


Harold T. Hueber, The C.C., Brookline, Mass. 


Kenneth M. Kowalsky, Woodhill C.C., Wayza- 
ta, Minn. 


Paul B. Lampe, 
mandy, Mo. 


Norwood Hills C.C., Nor- 

Paul A. Manuel, Del Paso C.C., Sacramento, 
Calif. 

Richard P. Maynes, Tucson C.C., Ariz. 


Edwin G. McKellar, Oahu Country Club, Hon- 
olulu, T. H. 


Arno C. Meyer, 
Tenn. 


Hillwood C.C., Nashville, 


Stephen G. Norrish, Lambton G. & C.C., To- 
ronto, Can. 


Charles R. Rankin, Green Gables, C.C., Den- 
ver. 


H. E. Roach, Petroleum Club, Wichita, Kan. 
Fred E. Shaner, Youngstown Club, O. 
Lowell S. Smith, Detroit Club. 


ae T. Snell, Ambassador A.C., Salt Lake 
ity. 


Floyd A. Spate, Youghiogheny C.C., McKees- 
port, Pa. 


Raymond A. Wagman, Racine C.C., Wis. 
30 
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Chapter Officers 


AK-SAR-BEN CHAPTER 
President—Chet Butterfield, Happy Hollow 
Club, Omaha. 
Secretary—Celeste Huffer, Field Club of 
Omaha. 
ALBANY CHAPTER 
President—Lyndon Cool, Schuyler Mead- 
ows Club, Loudenville, N. 
Secretary—Fred O. Ashworth, Jr., Mohawk 
G. C., Schenectady. 
ARIZONA CHAPTER 
President—William J. Hodges, Paradise 
Valley Country Club, Scottsdale. 
Secretary—George E. Harrington, Arizona 
C. C., Phoenix. 
BADGER STATE 
9 “eee A. Wagman, Racine 


Cc... 
Sesntare-ti. L. Backus, 
Town & C. C., Racine. 
BAMA CHAPTER 
President—Jerry R. Caldwell, 
Club of Birmingham. 
Secretary-Treasurer—Lamar 
The Club, Inc., 
CHICAGO DISTRICT 
President—Ernest Flaim, U. C. of Chicago. 
Secretary-Treasurer—Ben Waskow, Brook- 
wood C. C., Addison, Ill. 
CLEVELAND CHAPTER 
President—John R. Strunc, Midday Club. 
Secretary—Peter J. LaPlaca, Acacia C. C. 
CLUB MANAGERS OF THE CITY OF NEW 


YORK 
President—Carl J. Engelhardt, Yale Club. 
Secretary—H. Alton Owen, Jr., New York 


4. 
CONNECTICUT CLUB MANAGERS 
President—W. J. Satterthwait, Quinnipiak 
Club, New Haven. 
— J. Sherman, Woodbridge 


DELTA CHAPTER 
President—John J. Marckstein, Ridgeway 
C. C., Memphis. 
ee. “ae W. Keath, Sherwood For- 
t C. C., Baton Rouge, La. 
DETROIT CLUB MANAGERS 
President—Edward E. Renegar, 
Yacht Club. 
Secretary—William F. lLePla, Grosse 
Pointe Club, Grosse Point Farms, Mich. 
EVERGREEN CHAPTER 
— A. Sander, Seattle Tennis 
ub. 
Secretary-Treasurer—H. G. Goode, Col- 
lege Club, Seattle. 
GEORGIA CRACKER CHAPTER 
President—Willard E. Harrison, 


Meadowbrook 


Country 


Ham, Jr., 


Birmingham. 


Detroit 


Atlanta 


Fe ok 
Secretary—Glenn Bearden, Standard Town 
& C. C., Brookhaven. 
ILLINI CHAPTER 
President—William W. Cook, Illini C. C., 
Springfield. 
Secretary—Betty Mae Brewer, 
ville C. C. 


Jackson- 





LOW COST PROTECTION . 
C.M.A.A. GROUP INSURANCE 
C.M.A.A. Group Insurance Administrator 


Suite 1027—Insurance Exchange Building 
175 West Jackson Blvd.—Chicago 4, Ill. 


Please forward up-to-date information on 
C.M.A.A. Group Insurance. 
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INLAND EMPIRE CHAPTER 
President—Perry Williams, Spokane C (C., 
Secretary-Treasurer—Gilbert J. Diemert, 

Spokane Club. 

IOWA TALL CORN CHAPTER 

President—Frank Dowie, 
Club. 

Secretary—E. J. Ehmann, Wakonda C. C,, 
Des Moines. 

MAPLE LEAF CHAPTER 
Secretary—Hugh Bell, 

Toronto. 

METROPOLITAN CLUB MANAGERS 

ee ee Hollister, Scarsdale G. C., 
Hartsdale, J 

Secretary—Henry , 
C. C., Larchmont, 

MID- AMERICA CHAPTER 
President—Edwin T. Driscoll, 
Hills C. C., Kansas City, Mo. 
Secretary—Harriette E. Woods, 
City (Mo.) C. C 

MILE HIGH CHAPTER 

President—Horace Duncan, 
C. C., Englewood, Colo. 
Secretary-Treasurer—Finn Peterson, Pe- 

troleum Club, Denver. 

MONTREAL AND DISTRICT 
Inactive 

NATIONAL CAPITAL 
President—Mendell F. Rice, U. C., Wash- 

ington. 
Secretary—Donald R. 
Chase (Md.) Club. 

NEW ENGLAND CHAPTER 

President—James A. Gibbons, Signet So- 
ciety, Cambridge, Mass. 

Secretary—Beatrice Phillips, 
C. C., West Newton, Mass. 

NEW JERSEY CLUB MANAGERS 

President—Herbert Moran, Canoe Brook 
Cc. C., Summit. 

Secretary-Treasurer—Richard Worthing- 
ton, Plainfield C 

NEW YORK STATE 
President—Earl Manly, Rochester Lieder- 

kranz Club. 
Secretary—Richard Gibbs, Lancaster C. C. 

OHIO VALLEY CHAPTER 
President—Frank Rolfes, Cincinnati Club. 
Secretary—Charles E. Menges, Indianapo- 

lis Athletic Club. 

O-K CHAPTER 
President—Frank A. Wallace, 

Club, Tulsa. 
Secretary—E. N. Kauffman, Tulsa C. C. 

OREGON STATE 
President—C. W. Galloway, 

C. C., Portland. 
Secretary—Norman O. Moyer, 
Club, Portland. 

PARADISE OF PACIFIC 

President—Joseph D. Coyte, Com. Off. 
Mess, Pearl Harbor. 

Secretary—Charles Hee, Outrigger Canoe 
Club, Honolulu. 

PELICAN STATE 

President—Jules Cates, East Ridge C. 
Shreveport. 

Secretary-Treasurer—Marsada Burd 
Petroleum Club, Shreveport. 

PENINSULAR CHAPTER 
— Bruce Matthews, Gr. 

Rapi 
Secretary—Frank A. Macioge, Kalam: 


PENN-YORK 
sh ag amo R. Villanti, LaFay: 
Jamesville, N. Y. 
Secretary James Nemeti, Drumlins C 
racuse 
PHILADELPHIA AND VICINITY 
President—Frank J. Thomas, Uri 
League, Philadelphia. 
es aoe Gspann, Lu Lu T* 
e C. C., North Hills. 
PIEDMONT CHAPTER 
Speidel, 


President—B. B. 
(N.. C.) C. C. 
Secretary-Treasurer—Albert M. Bro 
Carmel C. C., Charlotte, N. C. 
PITTSBURGH CHAPTER 


President—Michael Derkacz, Pittsbur 
Field Clu 


Seetelatg oases McCune, College C 


Des Mo-nes 


Islington G. C,, 


Bonnie’ Brier 


Mission 


Kansas 


Cherry Hills 


Beever, Chevy 


Brae Burn 


Harvard 


Waverley 


Arlington 


Greens! 





Easter is a 7 enecl family diy tor 
dining out... and Be fits che 
festive nature of Easter Sunday 
like traditional roast turkey with 
all the fixin’s. Over the past few 
seasons the growing demand for Low in 
turkey on the Easter menu has (oy-W me) 1) 34 
created the third biggest turkey ~ 
day of the year. 
Millions of Americans consider 
turkey the finest of all holiday 
meats. They'll be good and ready 
for another big turkey feast . . .so 
put turkey on your Easter menus, 
and watch the fo: 


secre tte Free Terkey Booklet 


Best sizes for roast turkey} “age eo 
dinner are the big toms — " ' ; : On care and cookery of turkey in the institutional kitchen. Approved by the 
22 pounds and up. More | : %: a” National Restaurant Association Food and Equipment Research Department. in- 
portions per pound. : ’ cludes re seg sp ae — control, serving, purchas- 
ing, and storage. Well illustrated. Send for it today. 
SMALL TURKEYS | ® 


NATIONAL TURKEY FEDERATION 
Mount Morris, Illinois 


‘ : . [LJ Please send the FREE turkey booklet “Turkey Care and Cookery in the 
parties. Sizes: 4 to 9 a bo, Restaurant.” (Larger quantities by special arrangement). 
pounds. | , eS (_] Enclosed, $1, check or money order, for 300 samples of turkey menu 


TURKEY PIECES ‘ clip-ons, printed in full, natural, appetizing color. 
The larger birds are also — = 
best for cutting up for 
roast-poaching, broiling, N 
braising or frying. = \ aw Address 
4 Clny end State: ..................0.....00.-.... 


Distribution limited to Continental United States 


They're meaty and 
delicious; just right for the 
take-out trade or special 
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Your quality-minded patrons 
expect it...they recognize a first- 
rate restaurant by many import- 
ant little signs...and Worcester- 
shire Sauce by Lea & Perrins has 
been one of them for over a cen- 
tury. It is the original Worcester- 
shire and to this day the standard 
of excellence. Insist on Lea & 
Perrins...your customers do. 


” IMPROVED 
TOP 


gives a flow 
or a drop 


e 
“Coccccee®® 


SEND FOR FREE 
QUANTITY RECIPES 
Write Lea & Perrins, Inc. 
241 West St., New York 13, N. Y. 


LEA«PERRINS 


The Original 
WORCESTERSHIRE 
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ST. LOUIS CHAPTER 
President—Thomas 
Athletic Club. 
Secretary-Treasurer—Mrs. 
Bath and Tennis Club. 
SAN DIEGO CHAPTER 
President—Gordon High, La Jolla C. C. 
Secretary-Treasurer—Frank O’Connell, 
San Diego Club. 
SAN FRANCISCO CHAPTER 
ee L. Martin, Berkeley Elks 
ub. 
Secretary-Treasurer—Joseph E. Castillo, 
Olympic Club. 
SOUTHERN CALIFORNIA CHAPTER 
President—Lee Seeger, Brentwood C. C., 
Los Angeles. 
Secretary—Glenn 
Club, Glendale. 
SUNSHINE STATE CHAPTER 
President—William Tucker, 
c. Jacksonville, Fla. 
Secretary—Ross E. 
Cc. C., Orlando. 


TEXAS LONE STAR CHAPTER 
President—W. J. Griffin, Brook 
C.. C., Dailas. 
Secretary-Treasurer—Henryetta 
Lakewood C. C., Dallas. 
TIDEWATER CHAPTER 
President—Meyer Jacobson, Suburban 
C. C., Portsmouth, Va. 
Secretary—C. G. Coffey, C.P.0. Mess, 
Norfolk, Va. 
TOLEDO CHAPTER 
President—Lowell Hecht, 


Spillane, Missouri 


Opal Thomas, 


R. Brown, Verdugo 


Timuguana 


Connolly, Rio Pinar 


Hollow 
Otis, 


Sylvania (O.) 


Secretary-Treasurer—Thomas Webb, Glen- 
garry C. C., Holland, O. 

UPPER MIDWEST CHAPTER 
President—Stuart Johns, Minneapolis G. C. 
Secretary—Gerald Horgen, Lafayette Club, 

Minneapolis. 

UTAH STATE CHAPTER 

President—George T. Snell, Ambassador 
Athletic Clube Salt Lake City. 

Secretary—Jack A. Olson, University 
Club, Salt Lake City. 

VIRGINIA CHAPTER 

President—Robert Roper, C. C. of Vir- 
ginia, Richmond. 

Secretary—G. E. Leftwich, Jr., 
town Club, Richmond. 

VOLUNTEER CHAPTER 
a yg Rm E. Thomas, 

Club, Nashville, Tenn. 
Secretary Charles S. Wells, 
C. C., Nashville. 

WEST VIRGINIA CHAPTER 

President—Robert B. Black 
Knight C. C., Beckley 

Secretary—C. P. White. White Oak C. C., 
Oakhill. 


Down- 


Colemere 


Brentwood 


Parker, 


25 Year Club 


Reported by Ferd L. Clemen, 
Secretary 


The 14th annual meeting of the Twen- 
ty-Five Year Club of the CMAA will be 
held in Houston during the annual con- 
ference, February 18-21. 

The Twenty-Five Year Club is com- 
posed of managers who have been man- 
agers at the same club for 25 years or 
more. At the Houston meeting Robert 
Guynn, Sr., is to be elected to member- 
ship. 

Members include Elvin G. Doolittle, 
Milwaukee Athletic Club; Frank Dowie, 
Sr., Des Moines Club; Gilbert Dupras, 
retired; James Finley, retired; Mac- 
Arthur Gorton, retired; Eric deL. Green- 
wood, retired; George Healey, retired; 
Charles Herington, retired; C. W. Hitch- 
cock, retired; Ernest W. Junker, Scarab 
Club, Detroit; L. Roy Leonard, Cuvier 
Press Club, Cincinnati; Raymond F. Lov- 


ing, Farmington Country Club, Charlot- 
tesville, Va. James A. MacGoogan, 
Youngstown (O.) Club; Albert E. Math- 
is, retired; Bruce Matthews, Grand Rap- 
ids, Mich.; Frank H. Rolfes, The Cincin- 
nati Club; M. Dal Stauffer, Akron City 
Club; Harry S. Thompson, retired. 

It is most important that we hav» a 
good attendance and it is hoped that all 
members of the Twenty-Five Year C ub 
will make a special effort to be present 
at the meeting and election of officer:. 


News of the Chapters— 


Connecticut Chapter 


Reported by Leon J. Sherman 


On Monday, December 1, 1958, at the 
Quinnipiack Club, New Haven, Conn, 
the Connecticut Club Managers’ Associ- 
ation was host to a group of children 
from the Children’s Center, Hamden, 
Conn. Following a dinner, the children 
were presented with gifts. 

After the club managers’ dinner, the 
regular meeting was called to order by 
President Walter J. Satterthwait, Jr. 
Each member present introduced him- 
self and guests. 

The speaker for the evening, Jesse 
Baldwin, director of the Minimum Wage 
Division in the state of Connecticut, ad- 
dressed the group on the $1 per hour 
minimum wage for restaurant employes, 
effective December 1, 1958. Mr. Baldwin 
explained in detail how the new rate 
came into being, and also answered 
questions relative to it. A copy of the 
new ruling will be mailed to each club 
manager of the Connecticut Association. 

Fred Hollister, president of the Metro- 
politan Club Managers Association, in- 
vited the Connecticut group to the Sea- 
wane Harbor Club, Hewlett, Long Island, 
on Monday, December 8, 1958. 

President Satterthwait urged as many 
as possible to attend the National CMAA 
Conference in Houston, Tex., February 
18 to 21, 1959. The next regular sched- 
uled meeting will be held in March, 
1959. A rising vote of thanks was ex- 
tended to Host Manager Walter J. Sat- 
terthwait, Jr., for a most enjoyable eve- 
ning. 


Evergreen Chapter 


Reported by Carl Sander, Presider: 


The December meeting of the Ever- 
green Chapter was held Wednesday, }e- 
cember 17, 1958, at the Rainier Club. 

President Carl Sander expressed ap- 
preciation to Charles Jones as host and 
manager of the Rainier Club for the cut- 
standing cocktail party and excellent 
dinner. It has become a tradition to hold 
the Annual Christmas Party at the Rain- 
ier Club. He welcomed Colonel and Mrs. 
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Joe Primeau, who after a stay of several 
years in Spokane, have returned to re- 
side in Seattle. He introduced Miss Beth 
Honda, guest of Kaz Kimura. He read 
a letter received from Joe Bradley who 
was unable to be present and also re- 
grets from Fred Heine and Bill Kirby of 
Vancouver, B. C. that they were unable 
to attend. 

Because of the Christmas season only 
a few items were considered in the reg- 
ular business session. Reading of the 
minutes of the previous meeting was dis- 
pensed with as all members have re- 

d copies and there were no correc- 


sident Sander called attention to 
egional meeting to be held on Fri- 
, January 16, at the Waverley Coun- 
Club at which CMAA President 
e Chaney and Secretary-Treasurer, 
1neth Meisnest were to be present. 
Oregon Chapter has extended in- 
tions to the Evergreen Chapter and 
he Inland Empire Chapter to attend 
meeting. 
ssident Sander called attention to 
work shop series that is conducted 
by the National Organization during July 
or August. It was thought that the 
Evergreen Chapter could handle one of 
the work shops this year provided it did 
not conflict with the Seattle Seafair 
events. In order to get a more definite 
idea, a letter will be sent to the mem- 
bership outlining the information re- 
ceived from the National and requesting 
an expression from the members of their 
wishes. 

Attention was called to the National 
Conference to be held in Houston for 
three days—Thursday to Saturday in- 
cluded—(Feb. 19-21, 1959). At the pres- 
ent time it appears that ten members 
of the Evergreen Chapter plan to attend 
this conference and they will get to- 
gether regarding travel arrangements. 

On proper motion, Bob Bernnard was 
appointed as a delegate to the National 
Conference with instructions to vote for 
Mr. Meisnest for vice-president of the 
CMAA. 

The business meeting was adjourned 
and the usual Christmas party and en- 
tertainment was enjoyed. Bob Hollister 
as Santa Claus distributed the Christmas 
gifts. Once again Jim Grant presented 
everyone in attendance with a beautiful- 
ly wrapped package of his favorite prod- 
uct. 

Jim Wilder provided the piano music 
which was enjoyed so much that it lasted 
until 10:30 p.m. 

It was a most enjoyable evening. 


St. Louis District 
Reported by Opal Thomas, 
Secretary-Treasurer 


December 16 was the night of the St. 
Louis District’s Christmas party at Al- 
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the imported 
English Gin that 
outsells all 
others combined 





Beefeater—symbol of 
integrity in British tradition 
and in the finest English Gin 
... unequalled since 1820 





BURROUGHS 


BEEFEATER GIN 


Imported by KOBRAND CORPORATION, New York 1, N. Y. 94 Proof, Distilled from Grain 
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St. Louis Chapter members at Algonquin Christmas party. 


gonquin Golf Club with Mr. and Mrs. 
Christopher Murphy as hosts. Although 
most of the evening was devoted to a 
celebration of the Holiday Season, a 
short business meeting was held to elect 
new officers for 1959. 

New chapter president is Thomas Spil- 
lane, assistant manager of the Missouri 
Athletic Club; vice president is Rich- 
ard Immel, Sunset Country Club; sec- 
ond vice president, John A. Kane, Clay- 
ton Elks Club; and Mrs. Opal Thomas, 


assistant manager of the Bath and Tennis 
Club, was reelected secretary-treasurer. 

Thomas McGuffey, Missouri Athletic 
Club, was appointed delegate to the Hous- 
ton CMAA conference, and Mr. Mur- 
phy will serve as alternate. Area of 
the Chapter was discussed and Paul 
Lampe, Norwood Hills Country Club, 
was given the job of surveying the dis- 
trict and setting up new boundaries. 

Following an excellent dinner, featur- 
ing Beef a la Stroganoff, color slides of 


er @ lifetime 
of pleasure’... 
NATIONAL 


PRE-STRESSED CONCRETE 
POOLS AND EQUIPMENT 


The unique design of NATIONAL'S 

re-stressed concrete vertical walls 
Sines you the finest and most dura- 
ble pool available, regardless of cli- 
mate or soil conditions. 


NATIONAL POOLS are endorsed by 
motels, communities, country clubs, 
universities and home owners every- 
where. 


The masterful skill in which NATIONAL develops each piece of equip- 


ment is unsurpassable. 


Write, Wire or Call ATwater 2-1620 


TWX 8522 
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pictures taken at previous meetings were 
shown by Walter Thomas of the Bath 
and Tennis Club. 

On January 5 we met at the Missouri 
Athletic Club with Manager Thoma: (, 
McGuffey as host. Following a delizht- 
ful steak dinner, members adjourne:' to 
the club’s Directors’ Room where Fres- 
ident Thomas C. Spillane, MAC assis ant 
manager, conducted his first meetin; 

Our newly-elected president appoi:.ted 
Paul Lampe, Norwood Hills Cou :try 
Club, as chairman of the chapter’s rm em- 
bership committee, and serving with iim 
will be Chris Murphy of Algonquin ‘olf 
Club and Rene de la Torre of Begey 
Golf Club. Chairman of the prog:am 
committee will be Ray McGrath, Uni- 
versity Club, who will have the itelp 
of Richard Immel of Sunset Country 
Club. Host manager for each meeiing 
will also serve on this committee and 
will be responsible for arranging some 
sort of educational program. 

Mr. McGrath volunteered to hold the 
March meeting at his club, following the 
Houston Conference. 

The next two hours were devoted to 
an open discussion of club problems such 
as chapter membership and boundaries, 
club membership, taxes, service charge, 
etc. It was also suggested that occasional 
evening meetings be held at which there 
will be no food or beverage service. 


Piedmont Chapter Plans 


A Letter From the President 
Ben Speide 


Dear Members: 

Sorry I’m late answering your letter 
of the 11th, however, I’m really “snowed” 
with Christmas parties (for which I'm 
thankful) and I am late with everything 
in the office. 

We are not planning any drastic 
changes in the chapter meetings but we 
are going to ask the members to par- 
ticipate in an extra educational feature, 
to be run into the meetings between the 
business session and the luncheon on 
Mondays. 

You have no doubt heard members 
say that they did not get anything out 
of the meetings. It is also, a very wise 
saying that you get out of somet! ing 
only what you put in. 

We are thereafter, going to give the 
members a chance by asking therm to 
present an educational feature of scme 
kind. It can be a talk, read a paper or 
present a demonstration on any kinc. of 
subject pertaining to club managem >nt. 

For instance, Reggie Scott is startin: it 
off at the next meeting by presentirz a 
complete wine service demonstration. As 
you know Reggie is good at this, having 
been a wine steward in England be:ore 
coming to this country. 

If members feel that they are not 
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tom 


qualified, this can be overcome by 
“Boning” one subject of their choice, for 
the three months between meetings. 

If it works, and it will with coopera- 
tion of the members, we should be able 
to give to the members something of 
real value to take home each meeting. 


Chicago Chapter 


Reported by Ben Waskow, 
Secretary-Treasurer 


1 call showed that all officers and 
ors were present at a January 9 
tng held at the University Club. 
on was made that this was the first 
in many years that all officers and 
ors were present at a meeting. 
vas moved by Ben Sheets; second- 
Al LaMonte, that the minutes of 
<~nnual meeting (sent to each mem- 
be accepted. 
treasurer’s report was accepted as 


Ackerman moved that the interest 
ived from Bell Savings and Loan As- 
sociation ($105) be redeposited to our 
account. This was seconded by Wayne 
Miller. The secretary was instructed to 
inform the bank as such. 

A report of the Christmas party was 
given by Chairman Bud Matteson. Dis- 
cussion ensued relative to a refund re- 
quest by a member who did not attend 
but had made reservation. It was de- 
cided that all reservations, being of firm 
nature, and our organization being 
charged for same, reservations shall be 
paid by the individuals. Bud Matteson re- 
ceived a vote of thanks for a “job well 
done.” A very successful party with fine 
attendance. 

January 26 was selected as the next 
open meeting for members and their 
wives. This is a dinner meeting at a 
downtown club. 

President Ernie Flaim read the letter 
from Al Deichler which had been mailed 
to each of our members, relating to itin- 
erary of train travel to the convention. 
Discussion with intention of showing 
hospitality to the eastern group upon ar- 
rival in Chicago ended with the appoint- 
ment of Al LaMonte and the help of Jer- 
ry Marlatt to secure a suite at the Lake 
Shore Athletic Club to welcome the 
group after their brunch at the Ambas- 
sador and before train time. 

The secretary was instructed to send 
envelopes, addressographed, to C. Mc- 
Evilly of the Ill. Cent. R. R. to forward 
train information and coordinate trans- 
poration for our members to convention. 

The president selected the committees 
for the ensuing year as follows: Ben 
Sheets, chairman of education; Wayne 
Miller, chairman of by-laws with assist- 
ance of L. Milligan, P. Frederick and 
E. \/oxberg; Al LaMonte, chairman, per- 
sonnel relations; Al Ackerman, chairman, 
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hospitality and welfare; Tony Wayne, 
chairman, membership; Bud Matteson, 
chairman, entertainment, sports and 
pastime; Agnes Toner, chairman, public- 
ity (also assist in education and the 
membership roster); Austin Steeves, 
chairman of stag with assistance of 
Wayne Miller; Jerry Marlatt, chairman 
of transportation to convention; Messrs. 
Wayne, Waldruff, Waskow, finance. 

Monday, April 20, 1959 was selected as 
the date of the Annual Stag. 

The possibility of an increase in dues 
was brought up, but, after some discus- 
sion it was tabled for a future meeting. 


Ohio Valley Chapter 
Reported by Charles Menges 


Our annual Louisville meeting was 
held on Sunday and Monday, January 
11 and 12, with approximately 100 mem- 
bers, wives and guests present for what 
turned out to be an outstanding, enjoy- 
able and educational meeting. 

Sunday evening Tom Slaughter and 
the Standard Country Club were hosts 
for registration, cocktails and dinner fea- 
turing music and dancing. 

Monday morning we met at Big 
Springs Golf Club, where our host was 
John Peterson. Our business meeting was 
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} © LOVELY HULA GIR 


™ = 
pane PEEKS IS 


suirts 


(ea EY 
SEND FOR FREE INFORMATION 


ON HOW TO RUN A 
HAWAIIAN PARTY. 


OUR HAWAIIAN SERVICE Di- 
VISION CAN SUPPLY YOU WITH 
EVERYTHING YOU NEED TO 
MAKE YOUR PARTY A SUCCESS. 


ORCHIDS OF HAWAII, INC. 
ational Sales 


N fo} its 
305 SEVENTH AVENUE - NEW YORK 1, N. Y 


Dept. CM Telephone ORegon 5-6500 
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HIGHER ATTENDANCE... 


LOWER MAINTENANCE 
with RAMUC® Pool Enamel 


Add sparkling beauty to your swimming 
pool with Ramuc. You'll find that upkeep 

f costs go down while attendance figures 

' grow. Ramuc, proved in more than 22,000 
pools, stays attractive for seasons. Natural 
rubber-base; fade-resistant; won’t powder, 
blister or flake. Goes on easily, gives a 
tile-smooth finish. Available in wide selec- 
tion of pastel colors. 


FOR CRYSTAL-CLEAR WATER 
...use Exalgae®, fast-acting algaecide that 
rids water of algae growth, prevents slip- 
pery pool bottom. Colorless, odorless, non- 
irritating. 
Write today for free, attractive 32-page 
“Handbook on Painting Swimming Pools” 
—contains money-saving tips on pool care, 
items of interest to every pool operator. 
When writing, be sure to include pool’s 
dimensions, type of paint now used. 
a> 
a 


INERTOL CO., INC. 


496 Frelinghuysen Ave., Newark 12, N. J. 
27-V South Park, San Francisco 7, Calif. 
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CMAA Chapter News Section 





MILE HIGH CHAPTER: Club managers of the Mile High Chapter relax after the big Christ- 
mas rush at their annual after-Christmas dinner dance, held at the Brown Palace Hotel in 
Denver on January 5. The evening included a refreshment hour, dinner and dancing. 


devoted to the discussion of ideas sug- 
gested by the national association such 
as chapter boundaries, insurance, etc. 
Two new members were elected: Guen- 
ter Irmscher, Madison (Ind.) Country 
Club, and H. J. MacNeil, Evansville 
(Ind.) Country Club. Featured luncheon 
speaker was Dr. K. P. Vinsel, executive 
secretary of the Louisville Chamber of 


‘Continental Service 


ICED CART 


The perfect setting for your 
wines, salads, steaks and seafoods. 
Styled in warm copper or sparkling stainless 


steel with wrought iron, this cart displays foods 
on a bed of ice. Makes good food more appealing... 


Universal Moli-Shield 


Salad & Dessert Cart 
See your dealer or write 


Universal Cart 


molitor Lok inc. 


1318 10th STREET, DENVER 4, COLORADO - 


Commerce, who talked about club man- 
agers, the job they must perform, and 
also told about the great industrial po- 
tential of the Ohio Valley. Following 
lunch we were given a guided tour of 
the Brown-Forman Distillery. 

Monday evening we met at the Pen- 
dennis Club, where Manager Graham 
Wright had arranged a perfect dinner 


all-steel 
sectional 





« *Patent Pending 


construction 


Bally Case and Cooler Co., 
Get details—write Dept. C-2 for FREE book 


MILE HIGH CHAPTER: Officers of the 
chapter, from the left: Paul Rubben, Chey 2nne 
Mountain Country Club, vice president; 4or- 
ace Duncan, Cherry Hills Country Club, »res- 
ident; and Finn Petersen, The Petroleum Club, 
secretary-treasurer. 


and evening, featuring dancing until the 
wee hours. Guests for the evening were 
presidents of Louisville clubs. 
Twenty-fifth anniversary plans are be- 
ing made by our chapter, which was or- 
ganized 25 years ago this coming Octo- 
ber. Tentative plans call for an October 
meeting in Cincinnati, where our men- 
bers held their first meeting. The May 
meeting will be held in Indianapolis, 
probably on the weekend of the 17th and 
18th. Our August meeting date is open. 











You can assemble any size Cooler, Freeze 
or Combination from standard sectionsg 


Bally, Pa. 


36 Write advertisers you saw it in CLUB MANAGEMENT: FEBRUARY, 1959 





Castie 


e' 








CMAA Chapter News Section 





Southern California Chapter 


Reported by Glenn R. Brown, 
Secretary-Treasurer 


As this issue goes to press a meeting of 
the Club Managers’ Association of South- 
ern California is scheduled for January 
27 at the University Club of Los Angeles 
with Charles E. Bray as host. 

Program Chairman Gene Seeber ar- 
ranged for a very interesting speaker, 
D. K. Brown, special agent of the Los 
Ang: ‘es office of the Federal Bureau of 
Investigation, speaking on a number of 
topic: concerning enforcement, investiga- 
tion and protection as it pertains to 
clubs. He was to cover such subjects as 
the «creening of prospective employes, 
the cashing of checks and the problem 
of dealing with strangers. 

Ai a meeting of a nominating commit- 
tee «ppointed by President Seeger, con- 
sisti:g of Thomas B. Burness, chairman, 
Howard Montgomery, and Charles E. Er- 
rington, the following slate of officers 
was proposed: Emil Lepp, president; 
Glenn Brown, vice president; Henri Tu- 
bach, secretary-treasurer; and Ashton 
Castie, Louis Ruff, Frank Sherwood and 
Sherman Campbell, directors. 


Metropolitan Chapter 
Reported by Henry C. Piper, 


Secretary 


At a meeting held December 8, 1958, at 
the Seawane Harbor Club—the president 
had received Ballot No. 13 from National 
Headquarters, which Ballot indicates that 
we still are behind Texas in Member- 
ship. The president had also received a 
complimentary letter from our national 
secretary re the widespread publicity 
our Pelham Meeting had throughout the 
county, thanks to the Macy chain of 
newspapers. 

Adolph Koenig forwarded a short note 
as follows: “Here is my little contribu- 
tion for the Children’s Christmas Party. 
Hope it will be a huge success. Greet- 
ings and Best Wishes to all Colleagues. 
Cordially yours, Adolph.” 

This token of Adolph Koenig’s wonder- 
ful spirit caused many comments, and 
the floor unanimously decided to send a 
suitable Christmas Gift to Adolph. 

A letter from our National President 
Royce Chaney referred to the selection 
of matters to be discussed at the Hous- 
ton meeting of chapter presidents and 
regional directors. 

In this connection, the assembly em- 


powered our president as delegate, to 
propose or recommend the following: 

1. To eliminate “assistants” as mem- 
bers. Under the present ruling, an as- 
sistant in a larger club could be admit- 
ted as a “Resident Manager.” Our or- 
ganization should be composed of man- 
agers only; some “assistants” do actual- 
ly work as headwaiters, etc., etc. 

2. Local chapter’s membership applica- 
tion could be made more applicable. to 
a particular local chapter’s conditions. 

3. Regional directors should have their 
duties spelled out and given definite as- 
signments for the benefit of the respec- 
tive region, thereby molding a greater 
national organization from the local level 
up. ‘ 

4. Give CMAA thoughts on scholar- 
ships. 

5. That in view of past year’s expe- 
rience as to cooperation between the 
USGA and the CMAA, greater coopera- 
tion be recommended between the two 
bodies, while greater collaboration be 
promoted between managers, pros, and 
golf course superintendents. 

6. Make Fred H. Bernet an honorary 
member in recognition of his many years 
of loyal and devoted service to the or- 
ganization, particularly during its grow- 
ing pains. 





everything for your POOL 
is available from . 


THERE'S NO NEED TO SHOP! 
C]EEAN  ROSCL 


SUPPLY COMPANY INC. 











prices and types... 
your pool. 


24 DIFFERENT 
VACUUM CLEANERS 


20 DIFFERENT ° 
DIVING BOARDS 
to fit your needs 
From $55 to $225, whatever your requirements, whatever your 
budget... there's an Ocean Pool Diving Board for you! 
Also 14 models of diving board stands. A complete range of 
one of them is sure to be just right for 


problem .. 


One transaction will show you why .. . “Ocean 
Pool is the world’s largest pool supply house.” 


Since 1883 . . . purchasing has ceased to be a 
. for Ocean Pool Supply Co. custom- 
ers. Be it as small as an ear plug—or as large as 
° a 3-Meter Diving stand .. . if it’s for a pool, it’s 
available from Ocean Pool! 
For unexcelled service, realistic pricing, on-time 
delivery ... and the convenience of ONE Order, 
ONE Shipment, and ONE Invoice, send for the 
Ocean Pool Catalog Today! 








keep pool sparkling clean 


A wide, wide choice . . . electric, 
gasoline or off your own filter system. 
No matter the size of your pool, you'll 
find exactly the vacuum you need. 


Chemicals 2 Pool Paint « Filtering Systems ¢ Pool Fittings and 
Accessories « Race Lanes ¢ Identification Tags « Locker Room 
Equipment « Pool Supplies « Matting « Caps « Ear and Nose 
Protectors °* Footwear ° Suits ° Water Safety and 
Sports Equipment * Frogman Equipment 


SEND FOR FREE CATALOG 


OCEAN POOL Supply Co. Ine. 155 W.23St.N.Y.11,N.Y. 
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CMAA Makes Revealing Club Study 


686 Clubs Give Facts and Figures On 
Dues, Food and Beverage Sales 


By Edward Lyon 


Executive Secretary 
Club Managers Association of America 


RECENT study of 686 member clubs made by the 

Club Managers Association of America reveals that 
a combined total of these clubs’ 567,200 members paid 
$82,200,000 in dues and spent $137,100,000 for food and 
beverages during the past twelve months. 

In mid-June our members were mailed a questionnaire 
and 701 clubs replied, of which 686 replies were used 
for this study. Of these clubs, 57 per cent represented 
country clubs, about 36 per cent city clubs (city, uni- 
versity, fraternal, athletic, luncheon and women’s), 3 
per cent yacht clubs, 3 per cent military clubs, and mis- 
cellaneous 1 per cent. 

In the following study the term “Country Clubs” in- 
cludes all clubs that offer outdoor sports, such as beach, 
tennis, yacht, hunting, fishing, etc., and under “Town 
Clubs” are all other categories such as athletic, uni- 


versity, luncheon, women’s, fraternal and so on, 

The survey asked for generalizations only. “Mem >»er- 
ships” include all types, not just resident members. “ An- 
nual Dues” include assessments, if any, but not taxes or 
initiation fees. “Food and Beverage Sales” are combined 
into one figure, which accounts for discrepancies in areas 
where clubs may have a bottle setup, or no liquor sales, 

Because of the wide variations among clubs seemingly 
the same size, our returns were analyzed from three 
different viewpoints: size of membership, dues volume, 
and sales volume. Thus, you may determine how your 
club ranks with others in your area from each of these 
approaches. 

(In the following tables M is the symbol denoting 
thousand, and dues and food and beverage sales are in 
dollars.) 


ALL-ALUMINUM POOLS 


END RUST, CRACKS, AND LEAKS 


Proved in installations 

like this from Texas to 

Canada. L-shaped municipal pool 
including self-housed Chester DIAVAC filter. 


cost lece ek year thou aug other pool 


The pool with Easy 
Roll-out Ledge and 
combined recircula- 
ting line and over- 
flow drain at deck 
level . . . eliminates 
costly field piping 
and need for an 
underground service 
tunnel. 


Welded on the site in a few days with factory-fabricated 


thick-plate aluminum sections. Free for life from cracks, CH E STER PRODUCTS, IN & 


leaks and rust . 
types... 


Filters, Deck Equipment, and Liners for Existing Pools. 


Phone or write for Free Pool Planning Service. 


. often costs less to install than other 
sieaiit costs less in the long run. Also Diavac 


Belle Ave. and B&O RR. 
Hamilton, Ohio 


Phones: Hamilton—TW 5-6931 
Cincinnati—MA 1-4285 
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(Com! 
sachus 


Cou 


Size 0] 
Und 
400- 
Ove 


Dues | 
Und 
$60-: 
Ove 


TABLE “A” 
Analyses for Northeastern Clubs 


(Comprising states of: Maine, New Hampshire, Vermont, Mas- 
sachusetts, Rhode Island, Connecticut, New York, Pennsy]l- 
vania, and New Jersey) 


Total Total Fd. & Bug. Meals Per 


Country Clubs Members Dues Sales Served Cent 


Size of Membership 
Under 400 -- 83M 
400-600 114M 
Over 600 182M 


121M 27.0 
129M 44.0 
228M 29.0 


Dues Volume 
Und 97M 
$60-1 157M 
Over 320M 


Sales V 
Unce 


‘own Clubs 


cf Membership 

er 600 

000 

r 2000 

Volume 

er $60M ae 


$60)1-200M 
Over $200M 


Sales Volume 
Uncer $100M 50M 
$100M-300M 91M 
Over $300M 235M 


TABLE “B” 
Analyses for North Central Clubs 


(Comprising states of: Illinois, Indiana, Michigan, Ohio, Wis- 
consin, Iowa, Kansas, Minnesota, Missouri, Nebraska, North 
Dakota, South Dakota) 


Total Total Fd. & Bug. Meals Per 


Country Clubs Members Dues’ Sales Served Cent 


Size of Membership 
Under 400 — 84M 


400-600 132M 
Over 600 155M 


132M 43.3 
193M 41.1 
241M 15.6 


Annual Dues Volume 


Under $60M 
$60M-150M 
Over $150M 


114M 23.9 
148M 48.6 
255M 


Sales Volume 
Under $100M 
$100M-200M 
Over $200M 


Town Clubs 


Size of Membership 
Under 600 
600-2000 
Over 2000 


Annual Dues Volume 
Under $60M 
$60M-200M 
Over $200M 


Annual Sales Volume 
Under $100M 730 42M 
$100M-300M 1540 67M 
Over $300M 1840 252M 


6 O66. © 6. Ue CCC eC HS HCE SEE HEE EE HE CEH COC ESEE CeO RO 9 See 


Gereate NEW PROFITS 


the NEW Italian Espresso machine 
Brings OUT real Continental flavor 


with Espresso 
Coffee Sales! 


Brings IN new trade 


— the NEW MONEY-MAKER FOR EVERY 
FOOD-SERVING BUSINESS! 


carimealll 


mitanc 


If you serve Espresso Coffee — or plan to do so 
MAIL THIS COUPON TODAY! 
Dept. C-1 


, INQUIRE TODAY 
about Zz Carimeall the truly 


decorative Italian Espresso machine that also offers 


@ Top-quality construction with exclusive new improvements. 
© Simplicity of operation — safety devices in all machines. 
@ The added protection of a complete ONE YEAR GUARANTEE. 


4earimeili 


150~—29 Northern Boulevard, Flushing 54, New York, Hickory 5-4944 


la CARIMALI 
150—29 Northern Boulevard 


1 

1 

1‘ 

| 

' 

' 

' 

' 

; Without obligation, send complete information on greater 
1 Espresso Coffee profits with La CARIMALI. Also lescribe 
3 your special trial plan. 

i 

5 

' 

' 

‘ 

' 

4 

‘ 

| 
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TABLE “C” 
gs yp Yo UP 6 i] uU f Analyses for Southern Clubs 


(Comprising states of: Delaware, D. C., Florida, Georgia, 

Maryland, North Carolina, South Carolina, Virginia, West 

Virginia, Alabama, Kentucky, Mississippi, Tennessee, Ar. 
kansas, Louisiana, Oklahoma, Texas) 


Total Total Fd.& Bug. Meals Per 
Country Clubs Members Dues Sales Served Cent 


Size of Membership 
Under 400 53M 80M 22M 278 
400-600 101M 116M 33M 248 
Over 600 —_— 167M 259M 86M 47.4 


Annual Dues Volume 
Under $60M — 83M. 21M —s 288 
$60M-150M 134M 44M 39.2 
Over $150M _— 260M 84M 32.0 


Annual Sales Volume 
Under $100M — 18M 372 
$100M-200M 51M 314 
Over $200M — 93M 314 


Town Clubs 


Size of Membership 
Under 600 
600-2000 
Over 2000 


Annual Dues Volume 
Under $60M 690 
$60M-200M 760 _— 
Over $200M 2130 — 


Annual Sales Volume 


Under $100M 780 39M 

$100M-300M 1050 97M 
M 2 242M 

mo ern Over $300 2270 2. 


TABLE “D” 


summing pool 


Analyses for Western Clubs 


(Comprising states of: Arizona, Colorado, Idaho, Montana, 
Nevada, New Mexico, Utah, Wyoming, California, Oregon, 
and Washington) 


Total Total Fd.& Bug. Meals Per 
Country Clubs Members Dues Sales Served Cent 


Size of Membership 
Under 400 — 71M 109M 32M 25.4 
400-600 ms 150M 203M 56M 38.2 
; Over 600 os 159M 240M 70M 
Excellence in 


Annual Dues Volume 


: : Under $60M = 71M 17™M 
construction and design S000 150M — eM 49M 
Over $200M — 250M 69M 


is Our criterion Asmusl Gilet Volume 


Under $100M 18M 
$100M-200M 44M 
Over $200M 76M 


Town Clubs 


Size of Membership 
Under 600 
600-2000 
Over 2000 


Write for complete pool information Annual Dues Volume 
Under $60M 520 


Southland Pool and Engineering Co. Over $200M 2000 


Engineering oO c Annual Sales Volume 


Under $100M 400 
$100M-300M 1760 
3240 Peachtree Rd., N. W., Atlanta, Georgia Over $300M 2000 
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Diverse as these operations are, it is still possible to 
determine averages. They are only statistics—no one 
club matches them exactly. But it is interesting to dis- 
cover what “the average club” of each type is doing in 
each area. A glance at Table “E” will show you. 


TABLE “EK” 
Nationwide Averages for Various Type Clubs 


Total Total Fd. & Bvg. Meals 
Members Dues Sales Served 


122M 170M 40M 
110M 170M 43M 
116M 164M 50M 
128M 194M 53M 


118M =173M 45M 


Country Clubs 


Northeast 517 
rth Central 461 
uth 710 

t 586 


ional Average 557 
yn Clubs 


theast 1175 310M 

th Central 1267 273M 94M 

h 1212 173M 59M 

t 1443 195M 

onal Average 1288 247™. 76M 

tletic 2900 
ternal 1980 

mcheon 850 

iitary 2550 350M 105M 
versity 1260 263M 83M 
nen’s 1040 86M 36M 

acht & Beach 640 146M 47M 


670M 246M 
129M 34M 
295M 95M 


What of the member himself—the man whose collective 
desire or recreation and relaxation, in pleasurable sur- 
roundings, makes our field of endeavor possible? What 
does he pay per year in dues? How much does he spend 
for food and refreshment? How frequently does he eat 
or entertain at his club? 

The following table indicates previous averages as they 
pertain to the member as an individual, rather than to 
the club as a whole. 


TABLE “F” 


Study on a Per-Member Basis 


Avg. F&B 
Sales 
Meals Per Cover 


Fd. & Bug. 


Dues Sales 


Country Clubs 


Northeast $236 $329 
North Central 239 368 
South 163 231 
West 218 331 
Nationwide 311 


Town Clubs 


Northeast 264 
North Central 216 
South 143 
West 135 
Nationwide 192 


$4.25 


Total Figures for Memberships, Dues, Food and Beverage 
Sales, Covers Served for 686 Country and Town Clubs. 


Type Club 
& Section 


Clubs Member- Annual No. 
Reptg. ship Dues F.&B.Sales Served 


Country 


Northeast 108 


55,800 $13,200,000 $ 18,500,000 
oe. Samed 140 


64,500 15,400,000 23,800,000 
uth 112 79,500 13,000,000 18,400,000 
West 66 38,700 8,500,000 12,900,000 


Total 426 238,500 50,100,000 73,600,000 19,400,000 





Introducing 


Crinkle cut onion rings 2% ¥- 


Ripple cut cucumbers, 
potatoes, carrots 


only 36.90 


Now you can serve attractively cut vegetables, each 
piece cut to the identical thickness with this new 
hand operated vegetable cutter. 

Measures only 1342” high x 1342” wide x 13” deep 
constructed of Cast Aluminum. Cutting knives are 
stainless steel. Furnished complete with ¥@” ripple- 
cut and 3%” Crinkle-cut frames. 


Order the Q CUTTER today! 
it earns profits for you right away. 


Use the attached coupon for speedy service, or contact 
your dealer. 


re_ ee eee eee 


QualheimM, me 1228 RACINE ST., RACINE, W 


Ship me Q Cutters @ $38.50 each... 





Signed | 
Title | 
Club Name_ | 
Address l 
Ce Sees | 
| 

a | 


_Ship: = ei coD O Check Enclosed 1 Open Account 
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MODERN IS 
THE SOURCE 
R= 
EVERYTHING 
FOR YOUR 
001 











Dozens of different filters, cleaners, chemicals, lights, 
fittings, pool paints, ladders, diving stands, racing lanes, 
anything and everything that goes into, under, or along- 
side a pool! Have any technical problems? Our pool ex- 
perts will be glad to help you. Get a copy of Modern’s 
new Catalog and Data Book. Includes prices, descrip- 
tions, photos, helpful facts on pool care. Call your near- 
est Modern dealer or write for his name and Catalog 
No. 6B. 

Our policy for two decades has been: to offer honest 
values, honestly described; to market distinctive and 
better products; sell them at fair prices; to render effi- 


modern 


MODERN SWIMMING POOL CO..INC. 1 Holland Ave., White Piains, New York © Wilite Plains 8-3932 

















Town 

Northeast 66 77,500 9,800,000 20,500,000 5,200,000 

No. Central 83 105,000 10,400,000 22,600,000 7,800,000 

South 61 74,000 5,900,000 10,600,000 3,600,000 

West 50 72,200 6,000,000 9,800,000 3,200.00 

Total 260 328,700 32,100,000 63,500,000 19,800,700 
Combined 

Northeast 174 133,300 23,000,000 39,000,000 9,500,°00 

No. Central 223 169,500 25,800,000 46,400,000 13,900.00 

South 173 153,500 18,900,000 29,000,000 9,200.00 

West 116 110,900 14,500,000 22,700,000 6,600,:00 
GRAND TOTAL 686 567,200 82,200,000 137,100,000 39,200,00 
Let's C M 

= 
ets Compare Menus 
WAYZATA COUNTRY CLUB 
Wayzata, Minn. 
Suggestions a la Carte prepared to order 
Hors d’Oeuvres 
Fresh Shrimp Cocktail Supreme ..................0000% 1.00 
DORE A RUET ODRIOEL oc 5.6.5 oie o 55s ob hss acces civic cncesae 125 
Oysters On The Half Shell (6) In Season ............... 1.25 
Geisha Lump Crabmeat Supreme ..................000- 1.00 
Herring In Sour Cream Sauce . ......60..62.000.06080% 45 
Mushroom Caps Saute In Sherry Butter ............... 60 
ROM M PRA AURN ieara Ue a raisas cater irae fees hia 0-606: do0 5618S aeRTOASS 50 
Cherry Mine Clam AG): oi6ciliccs siceccccinsicicvnen o<< seen 1.00 
Fresh Fruit Cocktail Supreme Aux Kirsch ............. 15 
ee ea res Cee re 75 
Caviar Canape (Imported Green Seal) ................. 2.00 
SANA ERD NRE Graton n)s b/ci ao Ciki'0 5.8 wis aia acaaleiere e to 
ONTO UME MOORRTGN 6.06's.cesiec sr aw ees hades aidalcesev ems 25 
ISGROOYAUGADE DUNIBO Sic icici Geis ican aa 408 beteeute 30 
Soups 
SEOL CONGGIMC WHR BREITY 666k ccc cb coe cic ecedwes 25 
RG OT MOOT AE MOUNBO 5 cis. ss 4 sa. s'i0is 0564 va ae esies ws's 30 
RE eee ee eee eee ee 25 
Green Turtle Soup Aux Cedric .......0..cccccsescccess A5 
French Onion Soup Au-Gratin ............cccccccceeees 30 
Essence Of Tomato And Clam Broth Chantilly ......... 30 
Fish and Seafoods From the Grill 

Broiled Live Maine Lobster (When Available) ........ 4.50 
Grilled Lobster Tails, Lemon Butter ................... 2.75 
Fried Deep Sea Scallops, Tartar Sauce ................. 2.50 
Crapmeat Au-Gratin En Coquille .....6. csi cc cccccess 2.50 
Wisconsin Brook Trout Saute Amadine ................ 2.25 
Cold or Hot Dungeness Hard Shell Crab ............... 2.75 
Seafood Platter, Lobster Tail, Shrimps, Scallops, Crab- 

MEME. (sinh sere KGS ERs beats ebtS6.004 sca Ov ReRaV nee 3.50 
Red Snapper Saute Beurre Noir ...................0005 2.75 
Broiled Swordfish Steak, Lemon Butter ................ 2.75 
French Fried Shrimp (8) Tartar Sauce ................. 2.50 
Halibut Steak—Chels Style... .nccccvccvcrscvcvssvecves 2.50 
Oyster Rockefeller or Casino or Baltimore 

REE MOOTED eins ono pci bi his 0lea Koh 6 ieee K RA S ve enw 2.25 
Filet Minnesota Wall-Eyed-Pike—Saute Meuniere ..... 2.50 
BTEC EGG need NI ooo 6 ins cise eee awa Nise ss beeen tome 2.75 

Steaks—Meats and Fowl 

Aged New York Sirloin Steak—Mushrooms 

MUA) cscs gig ciacso 4 Sawa Ne SCS TAT AEC THia KG EE eN Ae 495 

PED satin siarons ea eeinne han Sone ees ek alee Re ORR 8.50 

RI too tas Sai bso arate Stadio sierd wa SSS Ve ROAST 17.:0 
Prime Ribs Of Beef, Natural Gravy .................66. 3.25 
Choice Filet Mignon—Mushroom Caps ................- 4.25 
Chateaubriand, Aux Champignons With Mushrooms 

Ja (etter rec Sime iterate Ser raren IN wae re 5.0 

ee a AE I eT ee rR 10.0 
Premium Ham Steak—Broiled Pineapple .............. 2.20 


Broiled Double French Lamb Chops—Rasher Bacon 
PAGING TP RNOUEN 62 a coe cticusnln ss bonle Silscee sew genes 3.75 
Ground Sirloin Steak—Onion Rings—Mushroom Sauce 2./5 
Center Cut Pork Chops—Applesauce .............+.+6+ 2.59 
Breast Of Chicken 6 1A TIC. 6 oo sis svc cs cine cn scaseeecic 2.59 
Broiled Or Sauted Half Chicken j 
Peach With Cranberry Sauce ..........ccccececeeeees 2.45 


Write advertisers you saw it in CLUB MANAGEMENT: FEBRUARY, 1959 





15- 


28- 


15- 





Charcoaled Breast Of Chicken On Ham And 


Toast With Mushroom Sauce .................eee000: 3.50 
Calves Liver And Rasher Of Bacon .................... 2.50 
Vegetables and Potatoes 
Cauliflower Polonaise .... .45 Grilled Tomato Duxelle .. 30 
Broccoli Hollandaise ..... 45 New Peas Au Burre ..... 30 
eorrots. Vichy 0.300.000. 30 French Fried Onion Rings .45 
Au-Gratin Potatoes ...... 35 Parsley Buttered Potatoes 30 


Hashed Browned Potatoes 30 French Fried Potatoes ... 30 
Cottage Fried Potatoes ... .35 





Salads 
Chef’s Salad Bowl ...... 135 Fresh Fruit Salad ....... 35 
Russian Salad ........... 125 Shrimp Salad ........... 2.25 
Geasar Salad ...6cccss0es 125 Chicken Salad .......... 1.75 
Tcssed Wayzata Country Lobster Salad ........... 2.50 
‘lub Salad Bowl ...... 40 Crabmeat Salad ......... 2.00 
(Choice of Dressings) 
Desserts 
eh Gees Gti RCO) CPORIIS 65% <i.a.05b sos aa de os done Sie ecees 25 
EE TR eee rer rarer ner ar apneic anr ie anes a 20 
ie SEM MIE See os.'ow ccm ee Maleiee Se Kb ebia he & Mere eeenhls 30 
DRUM Soe dae ho cscihce alecin ce car cus Penn ccescunckeceaced 40 
Sr VENEER as Cub Sie asta bore Aa wit So Cove 6.8.0) REEE EMER MMe AeS 30 
Cemembert Cheese—Toasted Crackers—Apple Slice ..... 40 
Cream Cheese With Lingenberries ..................00:: 45 
Acnerican—Roquefort—Cheddar ...............0 eee eee 40 
Matai CPNCPTICH PUMMES. 655.55 5o0k ce eeck cece nsedensiaveass 1.00 
MOMMA MMEMEED, is ace pi can oe tic owed Keeton en Laced etenae OR’ 15 
$1.85 
Country Fried Chicken, Pan Gravy 
Whipped Potatoes New Peas 


Hot Biscuits - Jelly 
Tossed Salad 
Ice Cream - Wafers Coffee 


educa Tax Calendar for Clubs 


Prepared by Horwath & Horwath 








February, 1959 


15—Withholding tax and Federal Insurance Contributions 
Act taxes: The sum of tax withheld from wages dur- 
ing January, 1959 and employer tax and employe tax 
under the Federal Insurance Contributions Act for 
January, 1959, if more than $100, payable to an au- 
thorized depositary. Return on Form 450. 
Exempt corporations: Information return on Form 
990 or 990-A due from certain exempt corporations 
with accounting periods ended September 30, 1958. 


28—Information returns: Annual report, Form 1099, of 
payments of interest, rents, etc. due. 
Excise taxes: Tax on membership dues, initiation, 
transfer and assessment fees, admissions, and other 
excise taxes for January, 1959, if more than $100, 
payable to an authorized depositary. Return on Form 
537. 

March, 1959 

15—Withholding tax and Federal Insurance Contributions 
Act taxes: The sum of tax withheld from wages dur- 
ing February, 1959, and employe tax and employer 
tax under the Federal Insurance Contributions Act for 
February, 1959, if more than $100, payable to an au- 
thorized depositary. Return on Form 450. 


Exempt corporations: Information return on Form 
990 or 990-A due from certain exempt corporations 
with accounting periods ended October 31, 1958. 


°1—Excise taxes: Tax on membership dues, initiation, 
transfer and assessment fees, admissions, and other 
excise taxes for February, 1959, if more than $100, 
payable to an authorized depositary. Return on Form 
537. 





CHEF-STYLED 
BAKEROAST PANS 









No. 1956 
22” x 20” x 6%". 
Serves as bottom 
for double width 
series. Can also 
be used as a roast 
pan. 40 


‘ No. 1951 
22” x 20" x 1%”. 
Serves as cover 
for No. 1956. Can 

No. 1952 also be used as 

22”x 20"x 2%". Serves  bunpan. $6.90 

as cover for No. 1956, or 

can be used as a bake 

pan. $11.00 





No. 1 
22” x 20” x 3%”. Cover for 
No. 1956. Can also be used 


asroast pan. $1205 += Made Right! Priced Right! 


...FOR FULL USE 
OF OVEN SPACE 





No. 1905. Upper pan. 10%” x 
19%” x 5”. Can also be used as 
$10.25 


No. 1902 
10%" x 19%" x 2%”. Serves as 
cover for No. 1906, or can be used 
as bake pan. $6.90 


roast pan. 





No. 1906 
Lower pan. 11%” x 20” x 5”. 
No. 1 Serves > er for a — 
10%” x 19%” x 3%". Serves as series. Can also be used as a roas 
cover for No. 1906. Also serves = » pan. $10.25 


roast pan. PRICES SLIGHTLY HIGHER 
WEST OF THE ROCKIES 


























Take advantage of Chef-Styled 
everyday low prices. Order to- 
day from your favorite Equip- 
ment Dealer. 





The complete line 


Write for ~ ~ COMMERCIAL ALUMINUM 
COOKWARE CATALOG 


Harlow C. Stahl Co. * 1389 East Jefferson Ave., Detroit 7, Mich. 


COOKWARE 


...the quality line 
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Clubs Feature Variety 
Of Lenten Dishes 


Wirt the coming of the Lenten sea- Ramequins au Fromage, Emental 
son, clubs throughout the country are or Diva 
featuring a variety of cheese and sea- (Serves 20) 





























food dishes which have special appeal d 5 
for their members. Here are several 2% " grated Casino Brand Swiss Rc. fi 
recipes that have proved popular. 2% Ibs. cated Kraft Tillamoock (natural He ho 
cheddar) e a o 
1 gal. Bechamel sauce (heavy) 8 
4 bottle steak sauce 
Salt, pepper, cayenne pepper ; Evg y 
14 pt. of cream and 4 egg yolks as a Kraft Foods Photo Sina 
liaison ~ cho 
1 qt. Mornay sauce for center topping Fruit bowl and cheese board adds sparile coo 
15” round cover of pie crust baked to club dining during the Lenten season, also B-eat 
crisp, cut in half for butterfly ef- offer appealing and simple dessert service. dry 
fect for each ramekin Exg 1 
Melt cheese in the Bechamel sauce till Sn P 
bubbling. Add seasonings and the liaison Spinach Timbales Scale 
of cream and egg yolks. Pour into indi- Porti —— sal 
vidual casseroles as required and then NY EA Wher 
: put into the oven until piping hot and Ingredients 25 portions 50 portions yol 
. bubbling. The rounds of pie crust or dry 
Shrimp Association Photo French pastry are cut in half, and two Milk 2 cups 1 qt. 
are inserted for butterfly effect. Garnish Cheese, Ched- 
Popular with club members are shrimp with Mornay sauce and paprika to com- dar, grated 12 oz. 1% Ib. —_— 
salad rolls. plete the “butterfly.” Salt W tsp. V% tsp. 





TrLONVUO€ FOLDING BANQUET TABLES 





WITH COMPLETELY gel] 
FINISHED TOPS €+5) Sy 
Can Be Used Without . ey 





Tablecloths SUB be 





Ou CaN serve & ¥ | ES . 


Ocean-Clear ive LoBsTeRs | ~’ 





Ocean-Clear Live Lobsters mean glamour i\ 2B \ig . Write today for new catalog 
eating for your customers, far more attrac- 3 ws showing 58 models and sizes 
tive and pofitable menus for you. We ship of Monroe Folding Tables. 


fresh daily — Air Freight wal Railway Ex. Monroe Folding Tables, rigidly built yet very attractive, are 
press. 25 lbs. minimum order. FREE sales designed for institutional use. May be used with or without 
aids ... free preparation directions. table cloths, as desired. Also available in Formica and Ornacel 
special color and pattern types. Write for catalog with direct 
factory prices and discounts to industry, religious and education«l 


World's largest LIVE LOBSTER distributors institutions, clubs, lodges, etc. 


CONSOLIDATED LOBSTER CO. MONROE TRUCKS for Folding Tables and Chairs 
Transport and store your folding tables and chairs the eas”, 


Gloucester, Mass. modern way on 
MONROE 
Trucks. Construc- 
tion of Transport- 
Storage Trucks 
permits maneuv- 
erability in lim- 
ited space. See 


| 
! 
| 
l 
! 
Enclosed is our order. Please send the ! 
FREE SALES AIDS checked: [] “Daily | 
Double” cards [] “Special Today” 
cards [[] “Lobster Special’ table tents. | 
I 
| 
{ 
I 
| 
l 
1 





MONROE Pee 
Truck No. TS8 Catalog. 












Complete Line >f 
Folding Chairs 


| ASS ee < iy S810 | EISEN 79 crurcn st. POP eT. 
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Spinach timbales add novelty to Lenten 
dinner of French fried shrimp on steamed 
rice. Fruit sauce—such as thickened pineapple 
flavored with candied ginger, sweet pickle 
and sherry—or other sauces can be used to 
give variety to this feature. 


Kraft Foods Photo 


Egg yolks 34 cup 142 cups 
Spinach, 
~ chopped, 
cooked 21b.60z. 4b. 12 oz. 
B:vead crumbs, 
y 5 oz. 10 oz. 
Egg whites 214 cups 41 cups 


Scald the milk and pour over cheese and 
salt. 

When well blended, add beaten egg 
yolks, drained chopped spinach, and 
dry crumbs. 





Fold in stiffly beaten egg whites. 

Use rounded No. 12 scoop and put into 
greased custard cups. 

Steam in steamer for 12 minutes or until 
firm. 





Kraft Foods Photo 


Ramequins au Fromage is a gourmet cheese 
dish for Lenten luncheons, evening or party 
service. Natural Swiss and Cheddar are 
blended for its unique flavor, with French 
pastry top cut butterfly-style for eye appeal. 





Shrimp Salad Rolls 


(25 servings—No. 16 scoop of salad and 
1 roll per portion) 


2 Ibs. cleaned, cooked shrimp 

1 cup diced celery 

1 cup chopped cucumber 

1 cup shredded lettuce and watercress, 
mixed 

4 tsp. finely chopped onion 

1 cup mayonnaise 

3 ths. lemon juice 

21% tsp. salt 

14 tsp. pepper 

25 frankfurter rolls 


Reserve a few whole shrimp for garnish- 
ing. Chop remaining shrimp. Combine 
with vegetables, mayonnaise and season- 
ings. Mix thoroughly. Cut rolls length- 
wise, about 34 of the way through. Re- 
move a small portion of the lower half 
of each (save crumbs for other uses). 
Place one No. 16 scoop of salad in each 
roll and spread evenly. Garnish with 
whole shrimp. 





Regional Meetings 


H. J. Heinz Co. scheduled four 
regional sales meetings breaking a 
70-year tradition of annual sales con- 
ventions at company headquarters. 
Meetings were held last month at 
Pittsburgh, New York, Chicago and 
San Francisco. 








Chair No. 577 
(No. 576 arm chair to match) 








isten..the MODERN Way 


A Gruendler Disposer 
will solve your 
food waste disposal problem! 


A contemporary, handsome 
appliance to grind table and 
food preparation wastes into a 
fine slurry for instant disposal 
down the drain. Automatic, 
push-button control. Ends scaven- 


Wide assortment of chairs and tables. 
See your dealer or write us for our 
distributor’s name. 


AMERICAN CHAIR COMPANY 
MANUFACTURERS 
Sheboygan, Wisconsin 
PERMANENT DISPLAYS: 
New York © Chicago -® San Francisco 


Boston @® Miami ® 
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| GRUENDLER CRUSHER & PULVERIZER CO. l 





ger service and waste handling. 


Write for Brochure No. 124. 
If possible, state number 
of meals you serve per setting 
for our recommendation of 
proper model. No obligation. 


| 
I 
| 
| 
I 
I 
‘ | 
| 
| 
| 
| 
| 
| 
| 
| 





2913 North Market - St. Louis 6, Stine 4 





Swim Pool Roundup 
(Continued from page 15) 


their off time. The care and main- 
tenance of the pool and all pool em- 
ployes are under my supervision. 

We operate a snack bar for the 
convenience of the swimmers and 
last year had quite a profitable opera- 
tion in spite of our short season 
(Louisville had cold weather all 
through June). We have night swim- 
ming parties about once a month with 
at least two for the teenage group. 
These events, together with swim- 
ming meets with other clubs, result 
in several hundred dollars extra in- 
come. 

River Road is a family club and 
during the summer the pool is the fo- 
cal point of family activity. We do 
feel that in spite of a possible minus 
operation financially our pool is in- 
dispensable. I personally think that 
any country club trying to draw ac- 
tivity from all age groups will find a 
pool the best asset it has. 


A Pool Is a Necessity 
Thomas D. Hackett, Manager 


St. Louis Country Club 
St. Louis 


We consider our swimming pool a 


necessity, and after schools are out 
for the summer it is always packed 
with from 100 to 150 persons a day. 

Our pool supervisor is Phil Moriar- 
ty, now head swimming coach at Yale 
University, but for 25 years diving 
coach, and under him a variety of 
events are programmed to stimulate 
the interest of our members in pool 
activities. Various clinics are held, 
movies of outstanding divers are 
shown, and films of various members 
of the Yale swimming team are pro- 
jected in order for our swimmers to 
study correct form. Meets are sched- 
uled with area clubs. Special pool ex- 
hibitions are followed by dancing. 
Post cards are used to promote mem- 
ber-use of the pool. 

Mr. Moriarty each summer brings 
with him two Yale students, mem- 
bers of the school’s swimming team, 
who are given the responsibility of 
seeing to pool maintenance. It is their 
job to clean and vacuum and remove 
leaves from the pool area each morn- 
ing. They also check the mechanical 
equipment to see that it is function- 
ing correctly, and also our cooling 
system which maintains pool water 
temperature between 68 and 72 de- 
grees. While the pool is open they 
serve as guards. For these duties they 
are paid $200 a month plus room and 
board. In addition, it gives them an 


opportunity to receive summer train- 
ing and coaching under Coach Mor- 
iarty. Total annual pool maintenance, 
including wages, water, etc., cosis 
$7000. 

All lessons are given by Mr. Mor- 
iarty, both group lessons and indivic- 
ual lessons when requested. Pool fecs 
are $1.00 weekdays and $1.50 Satu-- 
day, Sunday and holidays. 

Although our fully tiled pool wis 
built about 25 years ago, it still is in 
fine condition. Originally it cost $35 - 
000 and it is estimated that replac: - 
ment today would run approximately 
$80,000. 


Pool Definite Asset to 
Dining Room 


John Bowden, Manager 


Anderson Country Club, Inc. 
Anderson, Indiana 


Our pool was built four years ago 
at a cost of $37,500. It is 35 by 75 feet 
in size and requires a $3500 yearly 
maintenance operation. We have four 
employes and the pool is under the 
direct supervision of a pool manager, 
who in winter is a physical education 
instructor at the local high school. 
Our pool has increased our club 
membership, created better rela- 



































RECREATION 
PRESENTS A NEW se 
CONCEPT IN ALUMINUM “™ 
DIVING BOARD DESIGN! 


DEPT. CM 


Manufacturers of Play Equip 


Get all the facts on TOWNSEND—write today for free folder! 


RECREATION EQUIPMENT CORP. 
724 WEST EIGHTH STREET, ANDERSON, INDIANA 





t for Swi 
Playgrounds; also Basketball Equipment. 
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PATENT PENDING 
#9114—14' length, $270 
Be s- #9116—16' length, $290 ded is infr r 


The non-tapering design of Recreation’s TOWNSEND 
produces more flexing action between fulcrum and rear 
anchor point than is possible with conventional tapered 
design. This unique feature greatly reduces strain by 
distributing the action-stress throughout the board's entire 
length. It’s the most perfect diving board ever developed! 


ing Pools, Parks, Beaches, 


ae oro eae 


Scientifically designed 
to surpass all safety 
standards. No torque 
(twisting action) at tip. 


se canadien 


Exclusive design makes 
repairs unnecessary. 
Only maintenance § | 





q 


renewal of tread - 

which can easily be ‘ 
applied by brush or \ 
roller. ; 





‘All aluminum and | 
stainless steel construce 
tion. Outlasts all or- 

_ dinary boards! 


















l= 


‘i nw ” 





tions between Mom and Dad (when 
he wants to play golf on weekends) 
and is definitely an asset to our din- 
ing room at both noon luncheons and 
evening dinners. 

We have inter-club swim meets, 
competing with other clubs in our 
part of the state, every two weeks, for 
ail age groups. We also have two 
water shows each year, using talent 
from nearby cities. Our over-all 
analysis of the pool is that it has 
proved very beneficial to the club. 


Considering Building 2nd 
Fool for Adults Only 

J E. Cates, Manager 

East Ridge Country Club 


S\reveport, Louisiana 


Our pool, the replacement cost of 


which is about $50,000, is built in a 
fan shape, 25 feet at the deep end, 65 
feet wide at the shallow end and 85 
feet long. In addition there is a wad- 
ing pool for the children, a miniature 
cuplication of the fan-shaped adult 
pool. 

We have had a peak load of 500 
people on holidays and this is too 
many for the size of our pool. The 
club is considering at a future date 
the construction of another pool be- 
tween the clubhouse and golf cen- 


ter which will be for adults only. 

The pool, which was opened in Sep- 
tember, 1956, has a heating system so 
that if it was enclosed it could be 
used year-around. As yet we have 
not done this. 

We employ a pool manager, two 
senior guards and one junior guard. 
The snack bar, which has a daily 
business during the season of about 
$70, has a grill cook and we use two 
waitresses. 

The club charges a guest fee of 50 
cents per day, $1 on Saturdays, Sun- 
days and holidays, and last year our 
guest fees amounted to $3000. The big- 
gest disadvantage to our pool is that 
there is no shade near it. In the fu- 
ture we hope to plant trees not too 
close to the pool on the south and 
west sides. 


Pool Boosts Food Business 
$9000 During Season 


Charles Fatino, Manager 
Milburn Golf and Country Club 


Overland Park, Kansas 


Our pool’s original cost was $58,000 
and the replacement cost today 
(seven years later) would be about 
$85,000. Our yearly maintenance cost 
is $9000 and the pool is under my di- 
rect supervision; I purchase the sup- 


plies and equipment. This spring we 
plan to make repairs on the pool such 
as repainting it and replacing filters 
which will cost about $1500. 

The pool is Olympic-size, 82 by 40 
feet, and handles 18,000 swimmers in 
a three-month period. There are nine 
employes connected with it. 

I would say that the chief advan- 
tage of a pool is to make the club 
more of a family affair (country 
clubs are not just for golf anymore). 
The pool does boost the restaurant 
business for three months a year— 
approximately $9000. 

We have special events to promote 
the use of the pool and to promote 
competition among the swimmers. 
This includes swimming meets and 
shows. 


Good Liquor Year Forecast 


A good year for the economy of the 
nation and for the distilled spirits in- 
dustry has been forecast for 1959 by 
George Garvin Brown, president of 
Brown-Forman Distillers Corp., Louis- 
ville. 

Mr. Brown also predicted, in a year- 
end review statement that straight 
whiskies would overtake spirit blends 
during the coming year and would 
take the leadership in domestic whis- 
ky bottlings. 


For the Finest in Club Pools... . 


MIDWEST 


| eve) ED WNED 


‘@elsia 


(Gres 


a, ‘ 7 
Ongoreens and CLIT 


1206 North Rock Hill Road 





St. Louis Co. 17, Missouri 
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PUPP? FI'9? FP 7PT 7977779 


We have a FAVOR for you 


Conventioneers: Come and see us in the Benco Hos- 
pitality Suite at the Shamrock-Hilton Hotel for your 
free favor. 


orga Bennett Lady K.th Meyer 
Bob - Boyd Whde 
Pil Schiff > Taylor 


rere  BPBENCO Party Favors 


242 W. 41st St., New York, N. Y. 1020 E. 16th St., Hialeah, Fla. 











KEEP 

YOUR gi 
CHAMPAGNE 
SALES 
POURING IN 









KEEP GREAT WESTERN ON DISPLAY ALWAYS 


Everyone knows and loves this fabulous New York State Champagne . . . it’s 
America’s favorite! And most everyone can afford to enjoy Great Western 
Champagne with their meals. More fine clubs in America display and suggest 
this Champagne daily... and have been proudly serving it to their best 
clientele since 1860. You can profit by it, too. Order Great Western Cham- 
pagne today. GREAT WESTERN PRODUCERS, INC., Hammondsport, N. Y. 


Clarification Ruling 
(Continued from page 20) 


or other fees paid for club support or 
as an increase in the club’s assets which 
would be distributable to members upon 
the dissolution of the club. 

However, this is not to say that a club 
will necessarily lose its exemption if it 
derives income from transactions with 
other than its bona fide members and 
their guests. A club will not be denicd 
exemption merely because it receives in- 
come from the general public, that ‘s, 
persons other than members and their 
bona fide guests, or because the general 
public on occasion is permitted to pzr- 
ticipate in its affairs, provided such per- 
ticipation is incidental to and in further- 
ance of its general club purposes and it 
may not be said that income therefrom 
is inuring to members. This is generally 
true where the receipts from nonmem- 
bers are no more than enough to pay 
their share of the expense. Barstow Ko- 
deo and Riding Club, Inc. v. Commis- 
sioner, Tax Court Memorandum Opinion 
entered November 30, 1953. Where, how- 
ever, a club makes its facilities open to 
the general public and the purpose is to 
increase its funds for enlarging its club 
facilities or for otherwise benefiting its 
members, it is evident that it is not op- 
erating as an exempt social club within 
the intendment of Section 501(c) (7) of 
the Code. Jockey Club v. Helvering, 76 
Fed. (2d)597; Aviation Club of Utah v. 
Commissioner, 162 Fed. (2d)984. Com- 
pare West Side Tennis Club v. Commis- 
sioner, 111 Fed. (2d) 6, certiorari denied, 
311 U. S. 674. 

Similarily, where a club engages in 
income producing transactions which are 
not a part of the club purposes, exemp- 
tion will not be denied because of in- 
cidental, trivial or nonrecurrent activ- 
ities such as sales of property no longer 
adapted to club purposes. Santee Club 
v. White, 87 Fed. (2d) 5. But in order 
to retain exemption a club must not 
enter into outside activities with the pur- 
pose of deriving profit. Section 1.501 (c) 
(7)-1 of the Income Tax Regulations and 
Santee Club v. White, supra. If such in- 
come producing activities are other than 
incidental, trivial or nonrecurrent, it will 
be considered that they are designed ‘o 
produce income and will defeat exemp- 
tion. West Side Tennis Club v. Commis- 
sioner, supra; Mah Jongg League, Inc. 
v. United States, 75 Fed. Supp. 769. 

The fact that an organization believes 
that it falls within the scope of this 
Revenue Ruling does not relieve it from 
the requirement that it file, with the 
District Director of Internal Revenue for 
the internal revenue district in which °s 
located the principal place of business 
or principal office of the organization, an 
application on Form 1025, “Exemption 
Application.” See also Section 1.501 (a)- 
1 Income Tax Regulations; also Revenue 
Ruling 56-334, CB 1956-2, 831. 
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CMAA Conference Program 


32nd Conference, Club Managers Association of America 
Shamrock-Hilton Hotel, Houston, February 18-21, 1959 


Wednesday, February 18, 1959 


8:00 a.m.—Texas Lone Star Hospitality Room opens—Hosts—Texas 
Chapter. Coffee and juice only until noon. 

9:00 a.m.—National Board Meeting. 

Noon —Luncheon—National Board and Past Presidents—3rd Floor 
Shamrock-Hilton. : 

1:15 p.m.—Buses leave Shamrock-Hilton for trip down Ship Channel 
to San Jacinto Monument, USS Texas, returning via 
South Houston Oil Fields, for a visit to a working oil 
rig. 

Board Meeting reconvenes at Shamrock-Hilton. 
4:30 p.m.—Chapter Presidents and Regional Directors Meeting. 
¢-8 p.m.—Champagne_ tasting—Hosts: Champagne Producers of 

France in lounge, Prudential Building. 


Thursday, February 19, 1959 


9:30 aam.—Opening Ceremonies, 
women). 
National Association Business. 
Committee Appointments. 
Officers Reports. 


Continental Room (men and 


. Committee Reports. 


Past Presidents Meeting. 

10:45 aam.—Key-Note speaker—‘‘Determining Your Problems,” Dean 
H. B. Meek School of Hotel Administration, Cornell 
University. 

11 30 a.m.—Reception—Hosts: Taylor Wine Co. and Stitzel-Weller Dis- 
tillery. Shamrock-Hilton Pool (men and women). 

12:15 p.m.—Luncheon, Emerald Room (men and women). 

A Tall Texan Speaks—Byron Blalock. 

1.45 p.m.—Buses start departing for Alley Theatre and Playhouse 
(women). 

2.00 p.m.—Conference reassembles—Continental Room. 

Educational Session—‘‘Planning to Solve Your Prob- 
lems,” Thomas C. McGuffy, Mgr. Missouri A. C. 

3.00 p.m.—Seminars convene for first session—Menu Planning, Ac- 
counting, Committee Meetings, Food Control, Ac- 
counting and Personnel, Food Control and Beverage 
Control. 

4.10- 

5:10 p.m.—Second Session of Seminars. 

7:00 p.m.—Reception—Hosts: Distillers Hospitality Committee. 

8-12 p.m.—Formal Dinner Dance honoring 1958 officers. 





ATTENTION EXECUTIVES! 


DOWNTOWN PARKING 
OF CARES AND WORRIES 


Build on Your Office Building 
A ROOF-TOP TENNIS COURT 
Then Organize a Tennis Club 
We Can Construct for You 
"TRU-BOUNCE" TOURNAMENT QUALITY 
ALL WEATHER TENNIS COURTS 
Similar to Our Nation-Wide Best Installations 


SKRAINKA CONSTRUCTION COMPANY 
7173 Delmar, St. Louis 5, Mo. PA 1-0963 
SINCE 1850 


BUILD UP YOUR DOWNTOWN WITH 
RECREATIONAL FACILITIES 








for Prestige and Profit 
SERVE: South Dakota 


PHEASANTS 


for your Regular Menu and Special Parties 
Write, Wire, or Phone: 


South Dakota PHEASANT Co. 
CANTON, SOUTH DAKOTA 


_ 








Friday, February 20, 1959 


8:30 a.m.—Buffet Breakfast for men. 
9:45 a.m.—Third Session of Seminars opens. 
10:00 a.m.—Wives buses leave for tour of River Oaks. 
11:55 a.m.—Reception. 
12:30 p.m.—Luncheon honoring representatives from Allied Associa- 
tions—Hosts: Pepsi-Cola Corp. 
Speaker—Walter Slowinski, Council, CMAA. 
Wives Luncheon—Pine Forest Country Club. 
2:15 p.m.—Conference reassembles. 
“How to Train,’ Travis Elliott, Personnel Consultant, 
National Restaurant Association. 
3:00 p.m.—City Club Round Table—John W. Bennett, Commercial 
Club of San Francisco. 
Country Club Round Table—John T. Brennan, Burm- 
ingham C. C. of Michigan. 
= ce, of Twenty-Five Year Club. 
: co) 
11 p.m.—Progressive Cocktail Party (men and women). 


Saturday, February 21, 1959 
8:00 A ee of Hotelmen’s Breakfast—The Coronado 
ub. 


8:30 a.m.—Committee Meetings. 

9:00 a.m.—University Club Round Table—H. Alton Owen, N. Y. 
University Club, Moderator. 

10:45 a.m.—Club Managers Brunch honoring Past Presidents and 25 
Year Club members—Hosts: John Sexton & Co. 

11:00 a.m.—Wives buses leave for Lakeside Country Club. 


2 to 

4:30 p.m.—CMAA Business Meeting, election of officers and direc- 
tors—Continental Room. 

6:30 p.m.—Buses depart for Coliseum. 

7:00 p.m.—Western Party and Barbecue—Hosts: U. S. Brewers Foun- 


dation. 
8:30 to 12—Rodeo by the Houston Fatstock Show Association and 
party. 


Sunday, February 22, 1959 
8:30 a.m.—Continental Breakfast—Hosts: Shenango China, Inc. 


10:00 a.m.—National Board Meeting. 
2:00 p.m.—Mexican Expedition departs for airport. 





FOR 
MEMBERS 
ONLY 





Nothing except a paid-up member's Card-Key 
will unlock this door. 5,000 Fraternal and 
Private Clubs are now using Card-Keys. Be 
sure your club gets the benefit of this Card- 
Key System. 


Write for Free Information 


CARD-KEY SYSTEM, INC. 


BURBANK, CALIFORNIA 
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WINE Pressings 


By Henry O. Barbour 








Champagne II 


The Champagne Producers of 
France are arranging a tasting of 
French Champagnes on Wednesday 
evening the 18th of February, just 
prior to the opening of the 32nd Annu- 
al Conference of the CMAA in Hous- 
ton. Participating will be: J. Bollinger, 
Ay; Veuve Clicquot-Ponsardin, Reims; 


Heidsieck & Co., Reims; Charles 
Heidsieck & Co., Reims; Piper- 
Heidsieck (Kunkelmann et Cie.), 


Reims; Lanson Pere & Fils, Reims; 
Mercier Champagne, Epernay; Moét 
and Chandon, Epernay; G. H. Mumm 
& Co., Reims; Pol Roger & Co., Eper- 
ney; Pommery & Greno, Reims; Louis 
Roederer, Reims; and Taittinger, Mail- 
ly and Cie., Reims. Truly an impres- 
sive lineup and a reai privilege for 
those attending! 

The December column briefly de- 
scribed the making of one of Ameri- 
ca’s fine champagnes—Great Western. 
In preparation for this tasting, let us 
now turn our attention to the place of 
origin of champagnes, the strictly de- 
limited area of Northeastern France, 
centered about 80 miles due east of 
Paris. 

Reims is generally considered to be 
the “capital” of the Champagne World, 
yet it lies some six miles from the 
nearest vineyard. It owes its fame to 
the solid chalk underlying the city. 
This chalk has made possible the dig- 
ging of miles of cellars, providing 
even temperatures for the CO. bubble- 
producing second fermentation, which 
occurs in the bottle. 







Epernay is more centrally located, 
at the intersection of the three major 
growing areas 15 miles south, with the 
town of Ay a mile away. 

However, all the large firms own 
vineyards and maintain press houses 
throughout the three areas to process 
not only their grapes but those of their 
contract growers. Example: G. H. 
Mumm has seven presshouses, each 
one costing at least $15,000 a year to 
maintain just for a week or ten days 
of usage. 


Fermentation 


Following the pressing of both black 
and white grapes (white provides 
lightness, delicacy and finesse; black, 
the wine’s body and fullness of bou- 
quet), the must is allowed to settle. 
Then it is drawn off and rushed to the 
home cellar where it begins fermenta- 
tion in the barrel. In December these 
barrels are racked (the now-quiet 
wine drained off the sediment) and 
the barrels of each separate district 
blended together to give a single dis- 
trict wine. 

At the end of January these wines 
are again racked and the district wines 
may be blended together, along with 
wines of other years, to obtain a wine 
with the characteristics peculiar to that 
particular house. Each district is not- 
ed for its predominate characteristic, 
viz. Avize for delicacy, Verzenay for 
freshness and “grapiness,” Ambonnay 
for fragrance, etc. In this area a “1952” 
vintage will be composed not only of 
grapes grown in 1952 but portions of 
other years as well. 

Or this blending may wait until the 


St. Louis 7, Mo. 


third racking, in the spring, following 
which, cane sugar dissolved in wine 
(from whence cometh the bubbles) is 
added and the wine bottled in the dis- 
tinctive heavy-weight bottle with the 
oversized cork, destined to be its home 
for at least five years. 


The Miracle of Champagne 


In the spring, with the rising of the 
sap in the vines and despite the yeer- 
round even temperature of the cellér, 
the bacteria reawaken, to convert te 
excess sugar into carbon dioxide. T1e 
grapes of champagne have an unusual 
natural tendency to secondary fer- 
mentation not shared by grapes >f 
other regions (the Germans impcrt 
these grapes to contribute to their 
sparkling wines). But how does the 
bacteria know when to go to worl? 
No one knows! 

The bottles are kept in the cellar 
four years, throwing sediment and 
amalgamating flavors, ’til at last they 
are placed in the pupitres (or cleaning 
tables) and turned at least twice a 
week to accumulate the sediment on 
the cork. When this is accomplished, 
the bottles are stacked cork down in 
one of the galleries of the cellar until 
needed. I have seen 38,500 bottles or 
$230,000 worth of champagne, upside 
down and held in place by a single 
2 x 4, nailed into the chalk floor! 


Liqueur d’ Expedition 


Following this the sediment is dis- 
gourged and the Liqueur d’ Expedi- 
tion is added to sweeten the extreme- 
ly dry champagne to the point de- 
sired by commerce today. This liqueur 
combines cane sugar, fine old wine, 
and cognac. Brut has very little sweet- 
ness, English Cuvee and Extra Dry 
slightly more, dry or sec about five 
per cent syrup and demi sec eight to 
ten per cent. Due to the American 
tendency to “Read Dry and Expect 
Sweet,” the Brut nowadays is not as 
dry as that of 25 years ago. While it is 


for an entirely new and different . . . 
SOUTH PACIFIC PARTY 


. . . try our popular "Packaged Parties." Your 
members will thrill at the colorful and excitin; 
hand-painted murals in a wide variety of sizes and 
subjects, and you will appreciate our low rental 
prices. Send for FREE catalog showing Las Vegas, 
Paris, Space, Gunsmoke and many other parties. 


fi. ) 
PACKAGED PARTIES a 
Kentheon Arts, Inc. ° 
3110 No. 11th St. 
Tel. GEneva 6-0212 


Le 
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true that sweetness in the wine can 
cover up other defects, a glass of demi 
sec goes better with wedding cake 
than does Brut. Try it! 

Following the recorking, the wine 
returns to the cellar for a few months 
to rest and assimilate this final dosage 
before being labeled and the neck 
foil placed. 

The long neck foils were developed 
to conceal the discrepancy of levels 
in the bottles in “the old days” when 
they were refilled by hand. After a 
session in a drying oven to strengthen 
th2 bond of the label to the bottle, the 
champagne is sped on its way, having 
been handled by 84 different people 
ard facing a discriminatory import tax 
ten times that of still wines. This ac- 
ccunts in part for the high price of 
thampagne, corks and bottles not 
being inexpensive. 


Tasting 


Look at the color, the size and fre- 
quency of bubbles—small, rapid and 
numerous ones are supposed to be a 
sign of quality. Because the flute (the 
original champagne glass) encourages 
and preserves bubbles, they will be 
used at the Tasting in February. See 
you there? 

“To observe a rich, creamy sparkle 
and bubbles that . . . rise from the 
depths like the idle thoughts of a mind 
on holiday . . . and sniff such a pro- 
fundity of aroma as to gild. . . . Frivoli- 
ty with the golden light of contempla- 
tive wisdom,” as H. Warner Allen did 
when treated to a 55-year-old Pom- 
mery Champagne. 


* * * 


THIS MONTH’S MERCHANDISER: 
Why push wines? . . . This year our 
club will receive as much gross in- 
come from the sales of wine and beer 
as the club realized from all bar serv- 
ice eight years ago! 





Conference in Houston 
(Continued from page 13) 


with “Planning to Solve Your Prob- 
lems.” Mr. McGuffey has been gen- 
eral manager of the MAC for the past 
six years and for 18 years prior to 
that was at the Indianapolis Athletic 
Club. He was president of the CMAA 
in 1954, a director before that, general 
chairman of last year’s CMAA con- 
ference in St. Louis, and a member of 
this year’s national conference com- 
mittee. 


Travis Elliott, National Restaurant 
Association, Chicago, will talk on 
“Evaluating Your Results.” He is a 
nationally known management and 
personnel consultant, author and lec- 
turer and recently has been retained 
by the NRA to assist in formulating 
and activating an executive develop- 
ment program for the nation’s res- 
taurant industry, after serving in this 
capacity for nearly five years with the 
Texas Restaurant Association. 


George Bedell, school of hotel, res- 
taurant and institutional management, 
Michigan State University, East Lans- 
ing, will conduct seminars on menu 
planning—daily, buffet and special 
events. He currently is the co-ordi- 
nator of continuing education at Mich- 
igan State and is well-known as a 
speaker and enthusiastic supporter of 
the club management profession. 


Professor Matthew Bernatsky, di- 
rector of hotel and restaurant man- 
agement, University of Denver, will 
conduct seminars on beverage con- 
trol—purchasing, receiving, distribu- 
tion and control. He has talked before 
many organizations on food and bev- 
erage management, is a regular speak- 
er at the Cornell hotel school summer 
sessions and was a speaker at the 
1958 Club Management Institute 
workshops. 


J. William Conner, manager-direc- 
tor of the Statler Club, Cornell Uni- 
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STANDARD FORMS 
TO FIT YOUR NEEDS 







Sewice 


THAT IS THE BEST 
IN THE MARKET 


SPECIALISTS IN NUMBERED PRINTING SINCE 1898 
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Write us NOW for SAMPLES and PRICES 
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THE CHASTENED 
OPTIMIST 

(in which he returns 
from London 

a wiser man, 
convinced at last 

all Lamplighter Gin 
is now 

in American hands) 





LAMPLIGHTER 
GIN 


The costlier English Gin Americans now have firmly 
in hand—as dry as you can buy. 

LONDON DRY GIN DISTILLED FROM GRAIN. 94 PROOF. 
IMPORTED BY McKESSON & ROBBINS, INC., N. Y., N. Y. 
©1958 McKesson & Robbins, Inc., N. Y., N. Y. 








versity, will give the seminar courses 
on food control—standardized recipes, 
portion control, etc. He specializes in 
food and beverage merchandising and 
has lectured and conducted work- 
shops for clubs, hotels and restaurants 
all over the country. He recently con- 
ducted a short course in food and bev- 
erage merchandising at the Imperial 
Hotel, Tokyo, for Pacific Air Force 
Headquarters personnel. 


Fred W. Eckert, senior partner of 
Harris, Kerr, Forster & Co., Chicago, 
will give the seminar courses on ac- 
counting—how to spot check financial 
statements, He is a former instructor 
and fellow in economics at North- 
western, Columbia and California 
universities, and during his long ca- 
reer as a consultant, he has had, at 
various times, executive positions as 
comptroller, treasurer, general man- 
ager and assistant to the president of 
several national companies. 


John D. Lesure, senior partner of 
Horwath and Horwath, New York, 
will conduct the seminars on account- 
ing—trends in club operating costs. 
He is a graduate of the hotel school 
at Cornell and currently conducts a 
course in hotel accounting there. Mr. 
Lesure virtually grew up in the hos- 
pitality business and is well versed 
in the interpretation of operating 
costs for clubs. 


Professor Clifton Oliver, Jr., col- 
lege of business administration, Uni- 
versity of Florida, Gainesville, will 
conduct the seminars on personnel— 
incentives, bonuses, pensions and wel- 
fare plans. He has conducted many 
surveys on pension and welfare plans 
and has spent considerable time in 
research on these problems. 





EXPERIENCED MANAGER WANTED 

North Central State, year around golf 
club, grossing quarter million annually, 
has opening for manager. Food and bar 
experience essential but club background 
not essential if applicant possesses earnest 
catering attitude. Compensation will be 
commensurate with qualifications and the 
future performance. Give complete busi- 
ness history, personal data with family 
status, past and present earnings and a re- 
cent photograph in first letter. Expense- 
paid personal interview will be arranged 
for selected applicants. ADDRESS: Box 
20-Y, c/o CLus MANAGEMENT, 408 Olive 
Street, St. Louis 2, Missouri. 





Dean James C. Taylor of the down- 
town school of the University of 
Houston, will give the seminar 
courses on meetings—preparation for, 
conduct in, follow-up of. Dean Taylor 
has held many important positions 
and offices in a number of govern- 
ment and civic organizations and has 
conducted many short courses for the 
club, hotel and motel industries. 


F. Harold Van Orman, Jr., pres- 
ident of five Van Orman Hotels n 
Indiana, will conduct the semina:s 
on food control—purchasing, ordcr- 
ing and receiving controls. Mr. Von 
Orman has been eminently connect>d 
with the hotel field and the Americ in 
Hotel Association for many yea’s, 
and in addition is a great sports en- 
thusiast, devoting a great deal of 
time to Fort Wayne baseball and 
hockey. 





Named President 


Leonard Pfaelzer has been elected 
president of Pfaelzer Brothers, Inc., 
Chicago purvey- 
ors of meats, sea- 
food and poultry 
to clubs and insti- 
tutions. 

Mr. Pfaelzer, 
who joined the 
firm in 1924, has 
been serving as 
executive vice- 
president. He suc- 
ceeds his brother, Ellard Pfaelzer, 
who has been elected to the newly 
created post of vice chairman of the 
board. Monroe Pfaelzer remains as 
chairman of the board. 








CLUB MANAGER AVAILABLE 


Several years as assistant man- 
ager. Assure experience in every 
phase of country club field. Mar- 
ried, age 40, excellent health. Would 
prefer Great Lakes Region. AD- 
DRESS: Box 23-Y, c/o Cius Man- 
AGEMENT, 408 Olive Street, St. Louis 
2, Missouri. 








WANTED 


Experienced manager for new 
country club. 
Write to: 
Richard N. Brock 
P. O. Box 867 
Tallahassee, Florida 
stating qualifications and salary de- 
sired. 








CLUB MANAGER and CHE 
AVAILABLE. Club manager 48 years 
old, 28 years experience. Excellen 
references. Internationally traine:! 
German chef, 48 years old. Manage: 
and chef desire position in the same 
establishment. Available April 1, 195° 
or June 1, 1959. WRITE: Box 21-Y 
c/o Citus MANAGEMENT, 408 Oliv: 
Street, St. Louis 2, Missouri. 
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Two Recipes 


From the Sunkist Growers of Cal- 
ifornia come these two recipes which 
are popular in clubs any time of the 
year, especially appropriate during 
Lent. 


Fiesta Fruit Salad 


1 Sunkist orange, peeled and sliced into 
artwheels 

Banana slices 

Apple slices 

Canned apricots, pears or other salad 

fruits 
Saad greens 
1 scoop of sherbet 


Arrange greens in salad bowl. Cut orange 
cartwheels into halves and arrange with 
other fruits. Top with a scoop of sherbet 
anc. a maraschino cherry. Serve at once. 
Maxes 1 serving. 


Sunkist Orange Flower Salad 


1 medium Sunkist orange, peeled 
1 scoop cottage cheese 
Salad greens 


Slicing almost to the bottom, cut a peeled 
orange into eighths. Arrange “orange flow- 
er” on greens; spread “petals” slightly. 
Add a scoop of cottage cheese; sprinkle 
with paprika for color. Serve on plate 
lunch with any sandwich. Garnish with 
olives and rose radish. Makes 1 serving. 


"Gold Letter Book" Steaks 


Maurice C. Dreicer of New York 
City, famed gourmet and author, 
places the Pfaelzer Brothers, Inc. 
steak label in his forthcoming “Gold 
Letter Book,” a directory of the 
world’s outstanding suppliers of foods, 
beverages and tobaccos. Pfaelzer was 
selected for its steaks which are served 
in top restaurants, hotels and clubs 





throughout the nation. Shown here 
(from left to right) are Ellard Pfael- 
zer, Jr., Paul and Bill Cantos at whose 
Chez Paul Restaurant Francais in 
Chicago the award was presented, El- 
lard Pfaelzer, vice chairman of Pfael- 
zer Brothers Inc., Mr. Dreicer, and 
Leonard Pfaelzer, president. 








Lenten Calendar 


A new Lenten Merchandising Cal- 
endar is available to club managers 
and other food operators. The 11 by 
17-inch calendar gives full informa- 
tion on the dates of Lent (February 
11 through March 29) and on all 
“fish” and “half-fish” days. 

For a copy write to Dept. CM, 
Blue Water Seafoods, 1200 West 
Ninth, Cleveland 13, Ohio. 


Popular Item 


Hot breads are one of the niceties 
of preferred food service such as 
clubs give their members and this 





picture, from California Foods Re- 
search Institute, shows “Dried Fig 
Muffins” with bits of fig in the batter 
and a whole or halved fig on top. 














Adolph Kiefer resets A NEW CONCEPT IN DIVING BOARDS 


* like an aircraft wing 






Proved and Approved By 
Municipalities, Schools, Country 
Clubs, NCAA, AAU, FINA 


PROVED AND APPROVED BECAUSE 
ONLY DURAFLEX CAN OFFER THESE 


ASSURANCES OF PERFORMANCE. 


e@ 3 year guarantee against breakage 


3 year guarantee against taking 
permanent set 

More flexible 

Stronger 

Safer 

Beautifully finished 

Engineered Taper 

More standard performance 


The Duraflex is etched, zinc chromate primed 
and finished with the highest quality automo- 
tive lacquer. It’s impervious to sun, water and 
oxidation. Will not take a permanent set even 


when loaded up to 1600 pounds. 


Adolph Kiefer 


2055 Railroad Ave. 


nou Cher 
zcuminum DIVING 


with“ BUILT-IN” Championship Performance 


and Company 


(f Glenview, Illinois City 


12' 


( 
10 For very limited space use 







Available in 


4 SIZES: 


( 
16 For competitive use 


( 
14 For all arourd use 


For limited space use 


For detailed information about Duraflex Aluminum Diving 
Boards AND Diving Stands AND the Adolph Kiefer Instant 
Adjustable Fulcrum AND Swimming Pool Equipment, Locker 


Room Equipment, Paint and Chemicals, 


SEND FOR CATALOG E 


WE MANUFACTURE EVERYTHING BUT THE WATER 
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Title: Company or application 
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Ss. FIBERGLASS 
unboard 






A permanent 
poolside fixture that 
requires no maintenance 
and adds color and glamor to your pool. 


e@ Yellow @ Sky Blue e Turquoise @ Coral Red 
—No Breakage —Built-in Color 
—No Replacement —Size 78'' x 24'' 


—No Rusting —Shipping wt., 50 Ibs. 
Write for Our Free Catalog 


THE PERRY CO., P. O. Box 2174, Austin, Texas 





31 YEARS OF SERVICE TO CLUBS 


CLAREMONT—MAJESTIC 


EMPLOYMENT SERVICE 


AGENCY 


tireitee PERSONNEL ooccion. 


80 WARREN STREET, Room 305 
New York 7, N. Y. 
Herman Litman Manager 


PHONE: COrtlandt 7-3853 


A. Zahler, Licensee 
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Tell 
your 
problem 
to... ELIZABETH GARRISON 





Club Presidents and Chairmen of House Committees tell us 
that club managers who are experienced in all phases of club 
management—are not easily found. WHY? Many of them do 
not know business management. 


We are fortunate in having some quality applicants who do 
know all phases of club management. 


WABASH EMPLOYMENT AGENCY 
202 South State St. Chicago, Illinois 


Phone: WAbash 2-5020 
(Wabash Agency established in 1935) 








A Message to the Chairmen 
Of the House Committees 


Your Problem: To reduce to the minimum the steadily increa 
ing cost of club operations. 


Our Solution: We have available experienced managers an: 


executives for all departments, with fine records of succes: 
ful low cost operation. 


Write or Call: 
GENE RAFFERTY, Personnel Director 


HOTELMEN’S EMPLOYMENT SERVICE 
45 West 45 St., New York 36, N.Y. JUdson 2-4382 
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SF Officers Feted 


(Continued from page 22) 


the party along with John G. Hal- 
kett, general manager of the Olym- 
pic Club, Faxon H. Bishop, manager 
of the Olympic (city) Club, Don 
Cameron, manager of the Olympic 
(country) Club, and Joseph Castillo, 
assistant manager of the Olympic 
Club, who is also secretary-treasurer 
of the chapter. 

It was the first time that the an- 
nuz! Presidents Dinner had been 
held at the Olympic Club although 
it had been held two years ago at 
the Olympic Country Club. “Pres- 
ideats’ Night” formal dinners have 
been held annually since the chapter 
wa. founded in 1946. 

Farold R. Colbert, assistant pub- 
lisher of CLtuB MANAGEMENT, St. 
Louis, was a guest at the dinner and 
extended greetings from the CLus 
MANAGEMENT organization. In brief 
remarks he referred to the fact that 
the party was being held in the oldest 
athietic club in the United States 
which will mark the 100th anniver- 
sary of private membership athletic 
clubs when it observes its 100th an- 
niversary in May, 1960. He also 
pointed out that the Olympic Club, 
through its city club and country 
club, symbolizes the athletic, recrea- 
tional and social aspects of private 
membership clubs on which clubdom 
thrives, and that in the San Fran- 
cisco and Bay Area Chapter member- 
ship is represented almost every kind 
of private membership club known 
in the United States. 





CHEF-STEWARD 


Opening in 600 member year ’round 
country club in Florida. Must be fully 
qualified and capable of producing high 
quality results for discriminating 
membership. Please send snapshot, age, 
salary requirement, outline of training 
and experience, and other qualifica- 
tions in first letter. ADDRESS: Box 
22-Y, c/o CLuB MANAGEMENT, 408 Olive 
Street, St. Louis 2, Missouri. 








WANTED 


Experienced couple to manage Cen- 
tral New Jersey golf club of 700 mem- 
bers. Outstanding golfing facilities, ac- 
ive social program. Man to be club 
manager, responsible for bar operation 
and locker room maintenance. Woman 
° operate dining room and assist hus- 
and. Compensation includes very de- 
sirable living quarters, salary, com- 

ission and dining room profits. Please 

end résumé and references to: P. O. 

»x 236, West Trenton, New Jersey. 





@ The following comments on the 
job of the club manager were read 
to the annual Presidents’ Night 
‘dinner of the San Francisco and 
1 Bay Area Chapter by Kenneth 
| Meisnest, secretary-treasurer of 
CMAA and manager of the Wash- 
ington Athletic Club, Seattle. 


THE CLUB MANAGER 


If he talks on a subject—he is trying 
to run things. 

If he is silent—he is dumb and has 
lost interest. 

If he is usually at the club—he should 
get out more. 

If he is out when you call—he isn’t on 
the job. 

If he is at home at night—he is neg- 
lecting club business. 

If he is not at home at night—he must 
be out carousing at the club. 

If he agrees with you—he lacks orig- 
inality. 

If he does. not agree with you—he is 
ignorant. 

If he seems too busy for casual talk 
—his job has gone to his head. 

If he engages in casual talk—that’s all 
he has to do. 

If he can’t give you an immediate an- 
swer—he’s incompetent. 

If he can give you an immediate an- 
swer—that’s what he’s paid for. 

If he appears cordial—he’s playing 
politics. 

If he appears aloof—he should be 
trimmed down to size. 

If he has an opinion—he is_ bull- 
headed. 

If he explains both pros and cons— 
he’s pussyfooting. 

If he is on the job a short time—he 
lacks experience. 

If he has been on the job a long time 

—he lacks new ideas. 

If he is well dressed—he thinks he’s 
a big shot. 

If he isn’t well dressed—he’s not a 
proper representative. 

If he takes a vacation—he has been 
on one all year. 


bem wee me ee eee ee ee ee eee ee eee ee we ee ee ee eee wee eee seers erres::-- 





CLUB MANAGERS POSI- 
TION OPEN at the University 
Club, Long Beach, California. 

A city club, no golf course in 
connection. Contact by phone: 
HE 69977—or mail 1150 East 
Ocean, Long Beach, California. 
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CLUB MANAGER AVAILABLE 

Energetic, competent manager with well- 
rounded experience in all phases of club 
management, with specific experience in 
management of fine clubs. Preparation and 
service of fine food, parties and banquets, 
entertainment, sports and social activity 
programs, general and office management, 
maintenance and housekeeping. Graduate 
of Michigan State Hotel School. Ability 
and interest in getting along with mem- 
bers and employees. Age 37, married, pres- 
ently located in Florida, will re-locate 
anywhere. Desire to associate with active 
club. ADDRESS: Box 19-Y, c/o Crus 
MANAGEMENT, 408 Olive Street, St. Louis 2, 
Missouri. 

















Store and serve hot food 


anwahene 


with mobile 


Thermolainer: 


The Type HB-3 Thermotainer is a complete 
serving line on wheels. It provides 3 steam 
table wells for standard 12" x 20" pans. 
It is equipped with a plate storage shelf 
and 2 big Thermotainer compartments— 
for six 12" x 20" x 2" pans of various 
prepared hot foods. 


Type HB-3 easily rolls through all standard 
doors on big rubber-tired wheels. Beauti- 
fully designed so you can use it anywhere 
—buffet and banquet service, outdoor and 
pool-side—wherever hot food service is a 
problem because of location. 


Thermotainer's many exclusive, proven fea- 
tures are your guarantee that food will be 
kept hot and delicious until the moment 
of serving. 


Only Thermotainer gives you compartment 
design, channeled heat for uniform com- 
partment temperature and humidity, NSF 
and UL approved construction, shelf-type 
doors and thermostat control, to mention 
only a few. 


Get full details and information on 3 Type 
HB units and on more than 50 other 
Thermotainers. Write for new catalog. 







Sold only 
authorized 
tainer dealers. 


through 
Thermo- 


400 W. Madison Street 


Chicago 6, Ill. 
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Pool a Necessity 
(Continued from page 16) 


drains, surrounded by a 12-foot wide 
strip of grass. The children’s pool 
measures 20 by 10 feet and has its 
own fenced-in deck and grass area. A 
six-inch chain link fence, so impor- 
tant for safety, completes the en- 
closure. 

Our bathhouse is constructed of 
concrete blocks with poured concrete 
floor and roof and measures 74 by 36 
feet. This is divided into a ladies’ 
room, 36 by 20, equipped with 129 
lockers, 32 baskets, five dressing cubi- 
cles, benches, one double dressing 
table and mirror, one full-length mir- 
ror, one wash basin, two toilets and 
one shower. On the opposite end of 
the building is the men’s locker room, 
24 by 20, containing 96 lockers, two 
cubicles, 32 baskets, one wash basin, 
one shower, one toilet and one urinal. 
The entrance and passageway, sepa- 
rating the locker rooms, is equipped 
with a water cooler. The pool office 
and registration desk are located at 
the entrance. These facilities prove 
adequate except on peak days when 
we have as many as 300 swimmers. 

In the basement of the bathhouse 
the following equipment is located: 
the sand filtering system consisting of 
three 72-inch tanks, a five-horsepower 
pump with a capacity of 250 gallons 
per minute giving a complete turn- 
over every eight hours, one W. & T. 
model S. Hyperchlorinator in which 
we use liquid chlorine; an 80-gallon 
capacity hot water heater for show- 
ers; snack bar refrigerator compres- 
sors and soda fountain carbonator; 
chemical supplies; and snack bar sup- 
plies. 

The snack bar is located adjacent 
to the men’s locker room with open- 
ings towards the main pool and to 
the children’s pool. It is staffed by 
one full-time and one half-time em- 
ploye, and is operated as a depart- 
ment of our restaurant. Equipment 
includes soda fountain, stainless steel 
eight unit ice cream freezer, 40 cubic 
foot refrigerator, s/s salad-sandwich 
unit, 36-inch electric grill, triple mix- 
er, coffee maker, s/s sink, hood and 
exhaust fan. 

Brae Burn’s pool operation is the 
direct responsibility of the club man- 
ager who has under him a pool direc- 
tor or pro and three assistants. The 
pool director is responsible for the 
care, cleanliness, chlorination, life- 
guarding and lessons. We obtain our 
director from one of the nearby uni- 
versities. 

After five seasons of operation our 
pool is in good condition and the fil- 
tering system has worked well. Paint- 
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ing, repair, replacement of diving 
board and deck furniture, repair to 
lights, etc., are among regular main- 
tenance items. 

Towels constitute a problem and 
here are a few suggestions pointing 
out how we handle this at Brae Burn. 
When the pool was opened in 1954 we 
purchased 1200 towels, which we 
launder ourselves at a yearly cost of 
about $250. In 1957, for example, we 
had 8015 swimmers and laundered 
9600 swimming pool towels. One way 
we control the number of towels used 
is by issuing one free and charging 
10 cents for each extra. It’s surprising 
how few extras are really needed. 
And, in five years we find we have 
averaged 58 towels worn out and/or 
lost per year. 

Members of Brae Burn pay extra 
for swimming pool and golf privileges, 
and we encourage seasonal privileges 
for an operating income base. Annual 
costs are: individual, $25, with special 
guest privilege, $30; family, $40, with 
special guest privilege, $45; special 
family, $55, with special guest privi- 
lege, $60. Daily privileges for mem- 
bers are: week days, $1, Saturdays, 
Sundays and holidays, $1.50; guest, 
week days, $1.50, Saturdays, Sundays 
and holidays, $2; wading pool, 50 
cents. Lockers rent for $5 to $7.50 per 
season and baskets are available for 
$2.50 per season. 

Pool events include an annual 
grand opening with a buffet supper, 
music, diving and swimming exhibi- 
tions followed by dancing. Children’s 
swimming races and picnic suppers 
are also included. All of these events 
promote extra business at the club. 

The chief advantage of a pool is 
that it gives the sons and daughters 
of members a healthful recreation 
which has made our club more of a 
family club. Our main disadvantage, 
and one to watch for when planning 
your club pool, is lack of parking 
area adjacent to the pool. 

So, if you’re waiting for a more 
opportune time to build a swimming 
pool at your club the answer is 
“don’t.” Chances are if you build 
today your club’s pool will be worth 
more tomorrow, and you'll have the 
added advantage of a pool helping to 
make your club a real family affair. 





Exceeds Records 


Ross Corbit, president of Hiram 
Walker, Inc., announced recently that 
sale of Canadian Club during Decem- 
ber exceeded all previous records, 
the fourth straight year in which sales 
of the brand in its ribbon and bow 
gift wrappings have exceeded the year 
before. 
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Colorado Beef Week 


This first week in February (actual- 
ly, January 31 to February 8) is see- 
ing an intensive program in behalf of 
Colorado Beef, both from an adveriis- 
ing and sales promotion standpoint. 

While special emphasis is beng 
placed on Colorado Beef Week, mzeny 
of the aids which are being furnis!ed 
can be used year-round. Availa>le 
are such items as steak sticks ide: ti- 
fying the steak from rare to well doue, 
a complete kit of prize-winning rc- 
ipes featuring Colorado Beef, free 
table tents and menu tip-ons, free art 
and copy for direct mail piece an a 
free idea sheet for a Colorado Beef- 
eating party. 

For these items and others w: ite 
Dept. CM, Colorado Advertising and 
Publicity Committee, Livestock Divi- 
sion, State Capitol Bldg., Denver, 
Colo. 


Good Eating Contest 


H. J. Heinz Co. has opened the new 
year with a “Sign of Good Eating” 
contest for more than a half-million 
food service operators across ihe 
country. The contest, which runs from 
January 1 to March 15, is open to any 
establishment using Heinz ketchup. 

Prizes will include a Rambler sta- 
tion wagon, three RCA color console 
and six table model TV sets, 20 RCA 
stereophonic hi-fi consoles, ten RCA 
17-inch portable TV sets and 100 RCA 
clock radios. Managers and others 
may obtain flyers describing the con- 
test from Heinz salesmen or distribu- 
tor salesmen. 





CHEF—56—European background. Ex- 
cellent Continental and American cook- 
ing. Thorough knowledge of food busi- 
ness, pertaining to purchasing, food 
preparation, menu planning, food cost 
control. Economical, steady, non-drink- 
er. Seeks worthwhile—all year-round 
— that merits opportunity. Capa- 

le of assuming full charge of kitchen. 
Can re-locate. CONTACT: Henry Muel- 
ler, Haddam Hotel, 10510 Euclid Ave- 
nue, Cleveland 6, Ohio. 








COUNTRY CLUB MANAGER 


qualified to exercise supervision and cor - 
trol over all of the departments in you: 
club and to accept responsibility for thei” 
successful operation to the Board of Gov: 
ernors. Background: country club an‘! 
hotel management for the past 15 years. 

Married, no children, 48 years of ag< 
good health. Will give complete details « 
experience on request. Best of reference: 
ADDRESS: Arthur D. Hair, 6125 Overhi 
Drive, Louisville 13, Kentucky. TELE 
PHONE: OKolona 9-5516. 
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how much 
profit 


do you make 
on each 
portion 

of meat? 


the man who buys 


aelzer 





Portion-Perfect*meats knows! 


When you buy Pfaelzer’s Portion-Perfect 
Steaks—like this Boneless Strip Steak*— 
you know exactly how much each portion 


is costing. You can price your menu ac- 


curately and easily—for a profit! 

There’s absolutely no guesswork. 
Pfaelzer customers throughout the United 
States KNOW! 

Each portion is absolutely uniform, 
closely trimmed, and short cut from 


*A few other Portion-Perfect Pfaelzer products are: 
Bone-In Strip Sirloin Steaks ¢ Tenderloin Steaks 
T-Bone Steaks + Rib Steaks ¢ Sirloin Top 
utt Steaks ¢ Sirloin Bacon-wrapped Steaks 
Cubed and Swiss Steaks » Hamburger Steaks 


1959 Pfaelzer Brothers Inc, 





Pfaelzer’s own top quality, scientifically 
aged beef, resulting in more meat per 
pound — and most important of all, more 
meat per dollar. 

There are no hidden costs... no waste 
...no shrinkage ... no cutting losses... 
no butchering costs. Your Pfaelzer cost is 
your final cost for each ready-to-cook por- 
tion. The man who buys Pfaelzer Portion- 
Perfect meat KNOWS! 


Time after time your satisfied customers 
will get identical, uniform servings. Every 
Pfaelzer Portion-Perfect Steak is the 
weight you specify because it is “ruler” 
trimmed and individually weighed to your 
specifications upon receipt of your order. 

Pfaelzer — alone — offers you Portion- 
Perfect meats—the best insurance you 
can buy for profitable operation, for re- 
peat business and customer satisfaction. 
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Control.” 


Pfaelzer Brothers, Incorporated, Dept. B-2 
Union Stock Yards, Chicago 9, Illinois 


Please send me the free ‘Meat Buyers’ Guide to Perfect Portion 


Title. 














Zone. State. 
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Want 


ie. 


ie Wes a ncn OT as i ‘ 
to offer the natural pleasure of the good old days? 


SERVE A BOURBON MAN’S BOURBON! Your guests will appreciate 
the wholesomeness of flavor in CABIN STILL. How it gets there, we don’t 
really know. May be our family way of genuine COPPER DISTILLING which 
creates our special Stitzel-Weller Bourbon flavor. Or the 


KENTUCKY WEATHER-RIPENING that seasons it to a Raptr ha 


ONLY BY 
rare gentleness in airy, open-rick timber warehouses. 


The important thing to you is you can serve it with 


the full confidence that this is the GENUINE! 


FAMILY DISTILLERS 
SINCE 1849 


91 Proof Kentucky Straight Sour Mash Bourbon 





